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A. British Students 

B. Nigeria Students in the UK 

C. Nigerian Students 

A. The Influence of Individualism vs. Collectivism on 
Consumer Behaviour in the UK and Nigeria 

“I consider group interest more important than 
personal interest. I will rather pursue the former.” 

“At home in Nigeria, I will go with group interest but 
here, it is every man for himself.”

I make decisions myself almost all the time but with 
utmost consideration for people around me.

I make decisions all by myself but sometimes consider 
the opinion of others.

“I would prefer to go shopping with my friends. Their 
inputs could help me make better choices.”
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“I would rather have a meal with friends/relatives.”

“I would rather pursue personal interest. Everybody 
does that!”

“My decision is most often made by myself without 
input from anyone else.” 

“I will prefer to go shopping alone. It could be time 
wasting going with friends.”

“I prefer shopping online. It is faster and less 
stressful.” (

B. The Influence of Masculinity vs. Femininity on Consumer 
Behaviour in the UK and Nigeria 

“I prefer popular brands which everybody will 
recognize; that way people know the value of what I 
have.” 

“Yes I prefer popular brands. We are Nigerians 
remember!”

“I really do not have a preference. Sometimes I go for 
popular brand or less popular.” 

“The price matters, but I always take quality over 
price. It makes me feel more secure

C. The Influence of Uncertainty Avoidance on Consumer 
Behaviour in the UK and Nigeria 

“Risk? Yes! I have to be sure of what I am getting into 
before I make a move.” 

“Yes, all the time I buy products I am familiar with. 
That way I can vouch for it.” 

“I believe we all have to be spontaneous. That is what 
life is about isn’t it?”

“I am open to trying new things and all types of food.” 

D. The Influence of Power Distance on Consumer 
Behaviour in the UK and Nigeria 
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‘Everyone cannot be equal. Like we say in Nigeria, all 
fingers are not equal.” 

“Yes, my parents could restrict my purchase.” 

“I have to seek my parents’ opinion before I make any 
important decision and sometimes even before I buy a t-
shirt.”

“Yes, I believe everybody should be equal or given 
equal opportunities.” 

“My parents cannot affect my purchase decisions in a 
million years mate.”
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