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ABSTRACT

The decision process that supports individual entrepreneurial conduct remains a fascinating problem.
Besides, the current situation shows that many Indonesian universities have begun to include
entrepreneurship as a required subject for their students. This study aimed to develop an
entrepreneurial model to explain the formation of entrepreneurial behavior, focusing on students' roles
of creativity, passion, alertness, and entrepreneurial intention. The sample consists of 411 final-year
bachelor's students from Indonesian universities. The collected data was analyzed using General
Structured Component Analysis (GSCA), and the results showed that all hypotheses could be adopted
according to the data processing results. As for the core of entrepreneurship, entrepreneurial intention
becomes a substantial predictor of entrepreneurial behavior. The findings of this study can
undoubtedly contribute to the validation of earlier research findings. However, the few numbers of
sample size and self-reported data might limit the generalizability of this study’s results.
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INTRODUCTION the scientific process of entrepreneurship (Semin
& Kislitskiy, 2020). Such research can contribute
significantly to the development of theory and
practice in the field of entrepreneurship.

Many empirical studies have emphasized the
relevance of entrepreneurial intention, as well as
other predictors, to speed up the development of
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Although the diverse correlations of various
distinct elements on entrepreneurial intention
have been extensively researched, the decision
process that supports individual entrepreneurial
conduct remains a fascinating problem. Indeed,
the majority of available research solely looks at
the entrepreneurial intention. It would be more
important and meaningful if further research
could move beyond the model that ends in
entrepreneurial intention. The purpose is to
move toward transforming entrepreneurial
intention into entrepreneurial behavior (Shinnar
et al., 2018). Entrepreneurial sense is crucial for
forming new businesses and alternative career
paths.

The current study attempts to develop a
research model in entrepreneurship to explain
the formation of entrepreneurial intention,
which continues in entrepreneurial behavior and
involves attention that is still very limited in
studies on the role of creativity, entrepreneurial
passion, and entrepreneurial alertness. Although
various studies have explored the connection
between entrepreneurial intention and
entrepreneurial conduct, the influence of
creativity, passion and alertness on individual
entrepreneurial intention and action has not
been thoroughly researched. The conceptual
model of this study purposely does not directly
link creativity, passion, and alertness to
entrepreneurial behavior suggested by the
Theory of Planned Behavior (Ajzen, 2011).

To serve fresh insights, this study argues that it
is essential to relate creativity, passion, and
alertness with entrepreneurial intention and
entrepreneurial behavior. This study aims to
address this need and augment the existing
entrepreneurial literature (Hu et al., 2018;
Karimi, 2020). To support the research, a sample
of Indonesian students is used to determine
whether creativity, passion, and alertness are
linked to entrepreneurial intention and behavior.
As a result of the globalization and technological
advancements, students have begun to consider
to start their own business (Hu et al., 2018). This
situation is highlighted by the fact that a rising
number of Indonesian universities begin to
include entrepreneurship as a required subject
for their students (Kartika et al., 2021).

LITERATURE REVIEW

Creativity on Passion, Alertness and
Entrepreneurial Intention

Creativity has been a significant theme in
entrepreneurial development (Hu et al., 2018).
Creativity has become a substantial element in
the early entrepreneurial process (Anjum et al.,
2021; Gielnik et al.,, 2012). Researchers have
verified the Ilink between creativity and
entrepreneurship, where new ideas emerge that
reflect the nature of innovation and lead to the
establishment of new companies. This is
reflected in the belief that those more likely to
start their businesses are more creative. This
viewpoint argues that entrepreneurship is the
result of creativity. Recognizing opportunities is
the start of the entrepreneurial process and
describes creative action (Gielnik et al., 2012).

Some existing research suggests a link
between creativity and passion. Anjum et al.
(2021) discovered a favorable and significant
association between creativity and passion in
their study. A different study found that creative
ideas can increase people's chances of becoming
successful entrepreneurs by enhancing their
chances of having a passion (Murad et al., 2021).
This suggests that those with much excitement
or passion are likelier to start their own business.
Karimi (2020) defined passion as a strong desire
to perform any work an individual wants to do
with full support and willingness to devote time.
Based on those findings, it can be stated that
someone who is embedded with the seeds of
creativity has a greater passion.

Therefore, awareness is assumed as vulnerable
to the identification of opportunity. According to
Tang et al. (2012), alertness is a process that
defines how people connect seemingly
unconnected pieces of information to assess
whether there are any potential chances.
Meanwhile, creativity is a gradual process that is
influenced by social and environmental factors
(Rigolizzo & Amabile, 2015). This learning
process allows individuals to be more alert in
recognizing opportunities. Based on that
argument, the act of assuming that creativity can
increase alertness is something worth
considering. It means the building of alertness
will involve creative actions that impact future
activities.  Although creativity has been
associated with the recognition of possibilities
(Tang et al., 2012), there is still very little
research on creativity as a predictor of alertness
(Montiel-Campos, 2018).

Someone with entrepreneurial intentions is
frequently distinguished by his capacity to
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develop many ideas. As a result, creativity has
been identified as a motivator for starting a
business. Individuals with a strong sense of
creativity will be inspired to create their own
businesses. Individual creativity should be
included in the entrepreneurial intention model.
Based on this discussion, this study claims that
when students consider themselves creative,
they also have entrepreneurial intentions. The
higher an individual's perceived level of
creativity, the greater his desire to start a new
business (Zampetakis et al., 2011).

The study of Zampetakis et al. (2011) on
students at two technical universities in Greece
suggested that creativity is a predictor for
investigating entrepreneurial intention. Hu et al.
(2018) found significant results in a cross-
sectional study to quantify entrepreneurial
intention connected with creativity. A different
study by Ndofirepi et al. (2018) also reveals that
creativity increases motivation to pursue
entrepreneurial goals. In a broader context,
creativity is a powerful predictor in
entrepreneurship and can assist people in
finding work (Hu et al., 2018).

H, H, H; Creativity has positive effects on
passion, alertness and entrepreneurial intention

Passion and Alertness on Entrepreneurial
Intention

Entrepreneurial passion has an essential role as
a driving element for motivation and success in
generating entrepreneurial intention (Li et al.,
2020). Karimi (2020) also looked at the impact of
entrepreneurial passion in hundreds of Iranian
students and found that passion can assist
students in  generating entrepreneurial
intentions. Thus, passion is connected to the role
of identity in achieving entrepreneurial goals.
Peoples with a high passion are also more likely
to be interested in starting businesses (Syed et
al., 2020).

On the other hand, alertness has received a lot
of attention especially when it comes to effective
career identification and exploitation of
entrepreneurial opportunities (Tang et al., 2012).
Alertness is a crucial quality for anticipating and
identifying possibilities (Shamudeen et al.,
2017). The role of alertness comes when an
opportunity can be transformed into a concrete
thing to do by an individual (Li et al., 2020). Of

course, the ability to investigate and develop
prospects aggressively and relentlessly is the
first step in changing an opportunity.

Alertness has been proven to have a favorable
and significant effect on entrepreneurial
intention in previous studies (Hu et al., 2018;
Neneh, 2019; Obschonka et al., 2017; Tang et al.,
2012)(Li et al., 2020). According to Lu & Wang
(2018), Alertness develops opportunity
awareness and individual identity assessment of
company interests. Alertness is a prominent
predictor for understanding entrepreneurial
intention, according to Hu et al. (2018). Several
studies show that alertness is associated with
entrepreneurial intention in a positive and
significant way, implying that people with a
higher level of alertness are better able to
recognize possibilities and pursue new jobs in
entrepreneurship.

H,, Hs Passion and alertness have positive effects
on entrepreneurial intention

Entrepreneurial Intention on Entrepreneurial
Behavior

In business, entrepreneurial intention can be a
powerful motivator for people to establish a new
company (Shinnar et al., 2018). According to
Schlaegel & Koenig (2014), entrepreneurial
intention offers strength so that individuals
might be incentivized to engage in
entrepreneurial behavior, and it mirrors many
efforts that individuals are willing to undertake
for company development activities. Based on
the theory of planned behavior, it is said that
entrepreneurial intention is a form of individual
willingness to engage in entrepreneurial
behavior. It can be a form of firmness to start a
new business (Sroka & Meyer, 2021). This theory
also describes the positive influence of intention
on entrepreneurial behavior and has
subsequently been claimed by further studies
(Shinnar et al., 2018).

There have been many studies on
entrepreneurial behavior that have been
undertaken so far. Entrepreneurial intention is
an  individual's readiness to  evolve
entrepreneurial behavior and perform new
business (Li et al., 2020). Existing research also
acknowledges the value of the entrepreneurial
intention model in understanding the
entrepreneurial phenomenon and
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demonstrating its effectiveness as a predictor of
entrepreneurial behavior. As a result, persons
with a higher level of entrepreneurial purpose
are more likely to engage in actual action related
to new business development.

H,.. There is a positive influence between
entrepreneurial intention and entrepreneurial
behavior

The role of passion and alertness as the
mediator

Several studies stated that passion positively
influences creativity and entrepreneurial
intention (Cardon et al., 2013; Syed et al., 2020).
Passion is assumed as the core of
entrepreneurship and can be the main indicator
of creativity (Hu et al., 2018) and entrepreneurial
intention (Syed et al., 2020). It is known that the
research on the role of passion in mediating
creativity and entrepreneurial intention has not
been deeply explored (Syed et al, 2020).

Entrepreneurial
Passion

Entrepreneurial
Alertness

Figure 1. Research Model
Source: Author’s work

METHODOLOGY

The target population is students in their last
year of a bachelor's degree program in Indonesia.
The phenomenon of many fresh graduates who
dare to start their businesses motivates this
population selection, though many still prefer to
apply for work in a corporation. Given the
enormous student population, determining the
minimal number of samples is based on Krejcie &
Morgan (1970). If the target population has more
than 100,000 individuals, the minimum number
of samples is 382 persons. This study uses a

However, from its discussion, it is shown that an
individual with higher level of passion is more
likely to be encouraged due to the creation
process, which positively contributes to the
entrepreneurial intention (Murad et al., 2021).

On the other hand, this research aims to reveal
whether alertness can mediate creativity's effect
to entrepreneurial intention. It is in line with
Kirzner's suggestion Kirzner (2009) that the
purpose of alertness research is to discover the
antecedents of awareness and the outcome. As
discussed in the initial discussion of hypothesis
development, creativity can increase vigilance in,
which becomes a certain thing worth
considering. Creativity can boost alertness which
later impacts the action in the future, that is the
intention to start a business (Hu et al., 2018).

H,, H; Passion and alertness mediate the relation
between  creativity and  entrepreneurial
intention

Entrepreneurial
Behavior

purposive sampling approach to achieve the
required sample size.

Five hundred questionnaires were sent over a
seven-month data collection period (February
2021 to August 2021). Four hundred eleven
students engaged by filling out the
questionnaire, resulting in an 822 %
participation rate. Of the total questionnaires
collected, 242 (58.9%) were filled out by female
students, and male students filled out the
remaining 169 questionnaires (41.1%). The
average age of final-year students is in the age
range of 22-23 years. The students are spread in
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various fields of science, such as economics
(41.3%), engineering (22.1%), social (20.2%),
health (8.3%), religion (4.8%), and education
(3.3%).

Self-reports based on a multi-item scale were
used to measure all research variables. A seven-
point scale ranging from 1 (strongly disagree) to
7 (strongly agree) is used for all items. All of the
items in this study are adapted from previous
research and translated into Indonesian by
native speakers to verify that the quality and
meanings are consistent with the original
sources. The five scales used in Baron & Tang
(2011) is used to assess creativity. In measuring
passion, five measurement items are used from
the research of Cardon et al. (2013).

Furthermore, thirteen measurement scales on
the alertness variable are adapted Tang et al.
(2012). Five measurement constructs are used
for entrepreneurial intention, which are
developed by Lifidn & Chen (2009). Finally,
entrepreneurial behavior is measured using ten
items adapted from Neneh (2019) and Shirokova
et al. (2016).

This study examines the research model using
the structural equation model (SEM) through
GSCA Pro Windows 1.1.8. The output consists of
the evaluation of overall model fit by seeing the
value of FIT, AFIT, GFI, and SRMR. If the value of
FIT, AFIT, and GFI is closer to 1.0, then it will be
rated well. The better model is if the SRMR is
closer to zero (Cho et al, 2020). GSCA also
provides the result of the measurement model to
evaluate9 convergent validity, discriminant
validity, and compose reliability. Furthermore,
research hypothesis testing is examined through
the result of a structural model, including
mediation testing. In this study, the mediation

Table 1. Validity and Reliability Tests

effect for passion and alertness in the relation
between creativity and entrepreneurial
intention will be examined.

RESULTS
Model Fit Evaluation

This identification aimed to evaluate the model
thoroughly, which in this study was seen from
the value of FIT, AFIT, GFI, and SRMR. The result
of processed data showed that FIT value = 0.651,
meaning that the model shape could explain all
existing variables of 65,1%. AFIT was almost the
same as FIT. However, the variable that
influenced entrepreneurial behavior was not the
only one. Thus, it would be better if the
interpretation regarding the model fit using AFIT
value. The result of the data process showed that
AFIT value = 0.649. Thus the variations of
variables that the model could explain were
64.9%, and other variables explained the rest.
Regarding GFI value was only 0.944, and SRMR
was 0.133. When the sample size is > 100, a GFI
>.93 or an SRMR <.08 indicates an acceptable fit.
In this case, there is no preference for one index
over the other or for using a combination of the
indexes over and using them separately. Each
index suggested from the cutoff value may be
used independently to assess the model fit (Cho
et al., 2020).

Measurement Model Evaluation

Measurement model evaluation identifies the
indicators of a latent variable and whether it is
valid and reliable. Table 1 shows that thirty-eight
measurement items from all constructs are
accurate and reliable.

Estimate SE 95%CI Estimate SE 95%CI
Creativity AVE = 0.647, Alpha =0.863 Alertness AVE = 0.608, Alpha =0.945
creativl | 0.728 0.031 0.661 | 0.789 | alertl 0.718 0.027 0.665 0.76
creativ2 | 0.743 0.021 0.703 | 0.785 | alert2 0.621 0.037 0.54 | 0.691
creativd | 0.804 0.028 0.741 0.85 alert3 0.641 0.039 0.561 | 0.722
creativ4d | 0.868 0.014 0.841 | 0.891 alert4 0.851 0.014 0.822 | 0.873
creativ5 | 0.868 0.014 0.841 0.89 alert5 0.844 0.013 0.822 | 0.869
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Table 1. Continued

Estimate SE 95%ClI Estimate SE 95%Cl
Passion AVE = 0.773, Alpha =0.926 alert6 0.78 0.024 0.733 | 0.826
passl 0.913 0.011 0.89 0.931 alert7 0.843 0.013 0.817 | 0.866
pass2 0.902 0.009 0.884 | 0919 alert8 0.809 0.02 0.763 | 0.839
pass3 0.898 0.012 0.872 | 0917 alert9 0.815 0.019 0.773 0.85
pass4 0.785 0.026 0.727 | 0.826 | alert10 0.779 0.018 0.733 | 0.806
pass5 0.89 0.014 0.861 | 0.915 | alertl1 0.794 0.016 0.763 | 0.821
Behavior AVE = 0.666, Alpha =0.941 alert12 0.806 0.019 0.758 | 0.842
behav1 0.833 0.02 0.789 | 0.864 | alert13 0.794 0.016 0.762 | 0.823
behav2 0.866 0.016 0.829 | 0.894 | Intention AVE = 0.780, Alpha =0.930
behav3 0.609 0.033 0.541 | 0.667 | intentl 0.897 0.009 0.879 | 0.913
behav4 0.924 0.01 0.909 | 0.943 | intent2 0.893 0.012 0.869 | 0.915
behav5 0.848 0.017 0.812 | 0.874 | intent3 0.873 0.011 0.853 | 0.893
behav6 0.705 0.027 0.64 0.748 | intent4 0.881 0.014 0.846 | 0.905
behav7 0.886 0.013 0.857 | 0.911 | intent5 0.871 0.013 0.845 | 0.892
behav8 0.883 0.015 0.849 | 0917
behav9 0.929 0.009 0.911 | 0.948
behav1 0.59 0.035 0.521 | 0.657

Source: Author’s work

Table 1 shows data regarding the estimates of
loadings for each item. Hair et al. (2010) advocate
regarding a factor as reliable if it has four or more
loadings of at least 0.5. Therefore, all indicators
have met convergent validity. Afterward, the
AVE value represents discriminant validity from
a construct. The required AVE value is > 0.5(Hair
et al., 2010). The AVE of all constructs in this
study is> 0.5; thus, the discriminant validity is
met. Aside from testing construct validity, the
result of the measurement model is also used for
testing the reliability, which can be seen from the
Cronbach Alpha value.

Table 2. Path Coefficients

A construct is said to be reliable if its Cronbach
Alpha value is > 0.6. From Table 1 above, all of the
constructs have met the reliability condition.

Structural Model Evaluation

The first until sixth hypotheses are accepted as
provided in Table 2 since it has CR value > 1.96.

Creativity, passion, and alertness can influence
entrepreneurial  intention favorably and
dramatically. Therefore, passion and vigilance
are both positively influenced by creativity.
Finally, as the heart of entrepreneurship, the
entrepreneurial intention may be shown to be a
positive and  substantial predictor of
entrepreneurial behavior.

Paths Estimate SE CR Remarks
H1. Creativity - Passion 0.836 0.017 49.485* Accepted
H2. Creativity = Alertness 0.741 0.023 30.134* Accepted
H3. Creativity - Intention 0.099 0.048 2.3918* Accepted
H4. Passion - Intention 0.216 0.044 5.228* Accepted
H5. Alertness - Intention 0.955 0.031 30.922* Accepted
H6. Intention - Behavior 0.634 0.033 22.664* Accepted

CR* = significant at .05 level (95% confidence intervals)

Source: Author’s work
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Next, Table 3 provides the output result of the
mediation analysis calculation. The data
processed shows that passion and alertness have
a partial mediation role considering creativity

Table 3. Mediation Analysis

also significantly influences direct
entrepreneurial intention. Therefore, the seventh
and eighth hypotheses are accepted.

Paths Estimate SE CR Remarks
Creativity — Passion — Intention 0.180 0.038 4.737 Partial Mediation
Creativity — Alertness — Intention 0.708 0.038 18.632 Partial Mediation

Source: Author’s work

DISCUSSION

The first hypothesis of this current study can be
accepted. This study is consistent with prior
research findings, which show that creativity
positively affects passion (Anjum et al., 2021;
Murad et al., 2021). Creativity and passion might
increase  their chances of becoming
entrepreneurs by cultivating their creative side.
In this case, a strong passion in the individual is
usually also supported because of a high level of
creativity. If it is related to higher education as a
learning platform for students, then this is where
the seeds of creativity should continue to be
explored and at least be able to create a passion.
Indeed, this is not easy to do, but at least when
students already have a passion, the
opportunities to develop new entrepreneurs are
also greater.

Creativity positively affects awareness among
students, which is related to the acceptance of
the second hypothesis. Given the scarcity of
previous research on creativity and alertness,
this study may help to fill the gap. Montiel-
Campos (2016) is the only study that identifies
creativity as an antecedent of awareness. Tang et
al. (2012) described that alertness is a process
that explains how individuals relate information
that appears to be different and assesses whether
there are promising opportunities from that
information. Identifying opportunities, on the
other hand, according to Gielnik et al. (2012), is
not only the start of the entrepreneurial process
but also describes creative behaviors or
inventiveness. According to Gielnik et al. (2012)
and Tang et al. (2012), creativity can impact
attentiveness. As a result, students who are
constantly instructed or provided learning to
identify possibilities from an early age are the

The third hypothesis, which proposes that
creativity positively affects entrepreneurial
intention, is acceptable. Acceptance of this
hypothesis can confirm the general view that
creativity manifests itself in the entrepreneurial
intention of individuals in the entrepreneurial
process. Researchers have not addressed the
important theoretical role that creativity might
play in explaining entrepreneurial purpose.
When examining cognitive characteristics'
effects on entrepreneurial intention, creativity
should not be underestimated. The proof for the
first hypothesis is consistent with past research
findings that creative ideas contribute to passion
in a good way (Zampetakis et al, 2011).
Furthermore, another argument that can be used
as a justification for this finding is that
individuals who have creative minds and
innovative ideas to create something new will
likely realize these creative ideas in real terms.
Likewise, in students with a high level of
creativity, it can be ascertained that they also
have a strong entrepreneurial intention.

The fourth hypothesis of this study is also
accepted so that passion positively affects
entrepreneurial intention. Acceptance of this
hypothesis could also imply that those
passionate about entrepreneurial activities are
more likely to want to start their own business.
This finding is backed up by several other studies
that came to the same conclusion (Cardon et al.,
2013; Karimi, 2020; Murad et al., 2021; Syed et
al.,, 2020). Passion is a major and powerful
predictor of entrepreneurial intention (Murad et
al., 2021). As a result, students who have a strong
interest in entrepreneurship and a strong desire
to establish a business can easily make more
mature decisions to start a business because

creatively. It is the educational process that helps developed within them.
students to develop a high level of alertness.
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In the fifth hypothesis of this study, it is stated
that alertness has a positive effect on
entrepreneurial intention, which is also
acceptable. This finding validates prior research
such as Hu et al. (2018), Neneh (2019),
Obschonka et al. (2017) and Tang et al. (2012).
Based on these findings, it can be realized that
students with a high level of alertness will have
the ability to identify chances and are more likely
to have a great interest in starting a business.
They present stronger mental acuity and
recognition of appropriate opportunities in a
competitive market (Shamudeen et al., 2017).
The majority of alertness research focuses on
finding antecedents rather than outcomes. As a
result, this research supports the notion that
alertness has a beneficial impact on
entrepreneurial intention. This conclusion also
implies that alertness is an essential factor for
entrepreneurship instructors to consider when
teaching students about the effects of personal
characteristics on entrepreneurial intention.

The sixth hypothesis, which predicts that
entrepreneurial intention has a beneficial effect
on entrepreneurial behavior, is also acceptable,
as are the findings of earlier studies (Shinnar et
al, 2018). Real activities or behaviors, not
intentions, are called entrepreneurial behavior.
As aresult, a committed effort is required to turn
this intention into action in order to foster
entrepreneurial behavior. Students in their final
year of university who are the subject of this
study will shortly conclude their studies at
university. Therefore, it is very important to
instill in these prospective graduates a strong
readiness and determination to start a new
business. Even if possible, before graduating,
they have actually run real business activities as
an embodiment of entrepreneurial behavior.
According to Schlaegel & Koenig (2014),
entrepreneurial intention offers strength so that
individuals might be motivated to engage in
entrepreneurial behavior. Schlaegel & Koenig's
(2014) opinion applies and is appropriate for
these final-year students.

Regarding the seventh and eighth hypotheses,
passion and alertness mediate the partial
relation between creativity and entrepreneurial
intention. This finding is consistent with the
existing literature (Fuller et al., 2018; Hu et al.,
2018). It also reflects that passion and alertness
are essential factors to consider while exploring
how an individual’'s personality can be
influenced by entrepreneurial intention. With

this finding, this study contributes to
entrepreneurial research by showing cognitive
variable plays a vital role in developing
entrepreneurial process theories (Frank et al.,
2007).

CONCLUSION AND RECOMMENDATION

The findings of this study confirm the
significant contribution of the predictors that
affect entrepreneurial behavior. This study can
fill a literature gap by providing evidence of the
combined effects of creativity, passion, alertness,
and entrepreneurial intention. More
comprehensively, they show that
entrepreneurial behavior is linked to students'
decisions to execute and turn their ideas into
reality on business prospects in their immediate
environment rather than just stopping at the
level of intention. Recognized by many
researchers, the beginning of the entrepreneurial
process is a complicated stage, and there is a
need to continue to identify the variables that
trigger entrepreneurial behavior. Thus, this
study's results can enrich the study of
entrepreneurial behavior. This study has filled a
gap in the literature showing that creativity,
passion, and vigilance are the three critical
factors in the entrepreneurial process.

This study also suggests some implications.
First, this study contributes to the role of the
planned behavior theory in configuring three
predictors that can affect intention in the world
of entrepreneurship. Indeed, the three predictors
are not directly related to entrepreneurship
behavior, considering that intention is still the
best predictor of behavior according to the
theory of planned behavior. Second, this study
presents a new perspective in encouraging
people to move forward from just
entrepreneurial intention to a more tangible
level: becoming a real entrepreneur. Third,
creativity can develop passion, alertness,
including individual entrepreneurial intention.
Individuals with a high level of creative spirit are
likelier to have passion and readiness, leading to
a strong entrepreneurial spirit. Thus, it is very
important to hone creativity, passion, and
alertness among students. Student
entrepreneurship insights and skills need to be
developed optimally through various pieces of
training and seminars supported by an
appropriate learning curriculum. The Indonesian
government is currently intensively
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implementing the Merdeka Learning Campus
program, which focuses on developing
entrepreneurship education. The objective is that
students are not too dependent on other people
for their careers (e.g., working for companies).
Students are expected to be able to open their
own businesses and create jobs for others.
Fourth, the wuniversity must focus on the
characteristics of entrepreneurship among
students, build bridges with industry as
facilitators for students, and adopt innovative
technology related to increasing entrepreneurial
studies.

Some limitations in this study may allow
future researchers to fill up the gaps. This study
assesses students' entrepreneurial purpose and
conducts using three predictors: creativity,
passion and alertness. This study focuses solely
on final-year students in Indonesia, particularly
at the bachelor's degree level. Other levels of
education are not the subject of inquiry in this
study. Second, the sample size is considered too
small by some parties. Third, because this study's
research is a cross-sectional survey using data
obtained by a self-report questionnaire, the
conclusions of the analysis may have certain
issues. Therefore, future researchers are highly
encouraged to do design studies on a more
diverse sample (e.g., different educational levels)
to contribute more to the entrepreneurship
literature. Future research could apply the
concepts developed in this study to a diverse
population, such as small or medium-sized
businesses or employees, to improve
organizational performance. According to this
study, future research should combine
investigations into various determinants of
entrepreneurial behavior and entrepreneurial
intention related to the realm of
entrepreneurship.

REFERENCES

Ajzen, 1. (2011). The theory of planned
behaviour: Reactions and reflections.
Psychology and Health, 26(9), 1113-1127.
https://doi.org/10.1080/08870446.2011.613
995

Anjum, T., Farrukh, M., Heidler, P., & Tautiva, J. A.
D. (2021). Entrepreneurial intention:
Creativity, entrepreneurship, and university
support. Journal of Open Innovation:
Technology, Market, and Complexity, 7(1),

1-13.
https://doi.org/10.3390/joitmc7010011

Baron, R. A, & Tang, ]. (2011). The role of
entrepreneurs in firm-level innovation:
Joint effects of positive affect, creativity, and
environmental dynamism. Journal of
Business Venturing, 26(1), 49-60.
https://doi.org/10.1016/j.jbusvent.2009.06.0
02

Cardon, M. S., Gregoire, D. A., Stevens, C. E., &
Patel, P. C. (2013). Measuring
entrepreneurial passion: Conceptual
foundations and scale validation. Journal of
Business Venturing, 28(3), 373-396.
https://doi.org/10.1016/j.jbusvent.2012.03.0
03

Cho, G., Hwang, H., Sarstedt, M., & Ringle, C. M.
(2020). Cutoff criteria for overall model fit
indexes in generalized structured component
analysis. Journal of Marketing Analytics, 8(4),
189-202. https://doi.org/10.1057/s41270-
020-00089-1

Frank, H., Lueger, M., & Korunka, C. (2007). The
significance of personality in business start-up
intentions, start-up realization and business
success. Entrepreneurship and Regional
Development, 19(3), 227-251.
https://doi.org/10.1080/08985620701218387

Fuller, B., Liu, Y., Bajaba, S., Marler, L. E., & Pratt,
J. (2018). Examining how the personality,
self-efficacy, and anticipatory cognitions of
potential entrepreneurs shape their
entrepreneurial intentions. Personality and
Individual Differences, 125, 120-125.
https://doi.org/10.1016/j.paid.2018.01.005

Gielnik, M. M., Frese, M., Graf, ]. M., &
Kampschulte, A. (2012). Creativity in the
opportunity identification process and the
moderating effect of diversity of
information. Journal of Business Venturing,
27(5), 559-576.
https://doi.org/10.1016/j.jbusvent.2011.10.0
03

Hair, J., Black, W., Babin, B., & Anderson, R.
(2010). Multivariate data analysis: A global
perspective. In Multivariate data analysis: A
global perspective (Vol. 7th). Prentice
Education, Inc.

Huy, R.,, Wang, L., Zhang, W., & Bin, P. (2018).
Creativity, proactive personality, and
entrepreneurial intention: The role of
entrepreneurial alertness. Frontiers in

www.ieeca.org/jour 235


http://www.ieeca.org/journal
http://www.ieeca.org/journal
https://doi.org/10.1080/08870446.2011.613995
https://doi.org/10.1080/08870446.2011.613995
https://doi.org/10.3390/joitmc7010011
https://doi.org/10.1016/j.jbusvent.2009.06.002
https://doi.org/10.1016/j.jbusvent.2009.06.002
https://doi.org/10.1016/j.jbusvent.2012.03.003
https://doi.org/10.1016/j.jbusvent.2012.03.003
https://doi.org/10.1057/s41270-020-00089-1
https://doi.org/10.1057/s41270-020-00089-1
https://doi.org/10.1080/08985620701218387
https://doi.org/10.1016/j.paid.2018.01.005
https://doi.org/10.1016/j.jbusvent.2011.10.003
https://doi.org/10.1016/j.jbusvent.2011.10.003

Indonesian students’ entrepreneurial behavior: The effect of creativity, passion,...

Adrie Oktavio et al.

Psychology, 9(JUN).
https://doi.org/10.3389/fpsyg.2018.00951

Karimi, S. (2020). The role of entrepreneurial
passion in the formation of students’
entrepreneurial intentions. Applied
Economics, 52(3), 331-344.
https://doi.org/10.1080/00036846.2019.164
5287

Kartika, E. W., Tarigan, Z. ]. H., & Oktavio, A.
(2021). Examining the relationship between
psycap and readiness for change:
Implementation of e-learning among
lecturers during Covid-19. International
Journal of Innovation, Creativity and
Change, 15(4), 245-261.

Kirzner, I. M. (2009). The alert and creative
entrepreneur: A clarification. Small Business
Economics, 32(2), 145-152.
https://doi.org/10.1007/s11187-008-9153-7

Krejcie, R. V., & Morgan, D. W. (1970).
Determining Sample Size for Research
Activities. Educational and Psychological
Measurement.
https://doi.org/10.1177/0013164470030003
08

Li, C.,, Murad, M., Shahzad, F., Khan, M. A. S.,
Ashraf, S. F., & Dogbe, C. S. K. (2020).
Entrepreneurial Passion to Entrepreneurial
Behavior: Role of Entrepreneurial Alertness,
Entrepreneurial Self-Efficacy and Proactive
Personality. Frontiers in Psychology, 11.
https://doi.org/10.3389/fpsyg.2020.01611

Lifian, F., & Chen, Y. W. (2009). Development
and cross-cultural application of a specific
instrument to measure entrepreneurial
intentions. Entrepreneurship: Theory and
Practice, 33(3), 593-617.
https://doi.org/10.1111/j.1540-
6520.2009.00318.x

Lu, H., & Wang, ]. (2018). Entrepreneurial
intention of two patterns of planned
behaviour and alertness: Empirical evidence
in China. Journal of Asian Finance,
Economics and Business, 5(2), 63-72.
https://doi.org/10.13106/jafeb.2018.vol5.no
2.63

Montiel-Campos, H. (2016). The role of
creativity in mediating the relationship
between entrepreneurial passion and
entrepreneurial alertness. Revista Brasileira
de Gestao de Negocios, 18(61), 457-472.
https://doi.org/10.7819/rbgn.v18i61.3010

Montiel-Campos, H. (2018). Understanding
employees’ entrepreneurial alertness: The
role of creativity and support for creativity.
Academy of Entrepreneurship Journal, 24(2).

Murad, M., Li, C,, Ashraf, S. F., & Arora, S. (2021).
The influence of entrepreneurial passion in
the relationship between creativity and
entrepreneurial intention. International
Journal of Global Business and
Competitiveness, 16(1), 51-60.
https://doi.org/10.1007/s42943-021-00019-7

Ndofirepi, T. M., Rambe, P., & Dzansi, D. Y.
(2018). The relationship among
technological creativity, self-efficacy and
entrepreneurial intentions of selected South
African University of Technology students.
Acta Commercii, 18(1).
https://doi.org/10.4102/ac.v18i1.544

Neneh, B. N. (2019). From entrepreneurial
alertness to entrepreneurial behavior: The
role of trait competitiveness and proactive
personality. Personality and Individual
Differences, 138, 273-279.
https://doi.org/10.1016/j.paid.2018.10.020

Obschonka, M., Hakkarainen, K., Lonka, K., &
Salmela-Aro, K. (2017). Entrepreneurship as
a twenty-first-century skill: entrepreneurial
alertness and intention in the transition to
adulthood. Small Business Economics, 48(3),
487-501. https://doi.org/10.1007/s11187-
016-9798-6

Rigolizzo, M., & Amabile, T. (2015).
Entrepreneurial creativity: The role of
learning processes and work environment
supports. In The Oxford Handbook of
Creativity, Innovation and Entrepreneurship
(pp. 61-78).
https://books.google.co.id/books?

Schlaegel, C., & Koenig, M. (2014). Determinants
of entrepreneurial intent: A meta-analytic
test and integration of competing models.
Entrepreneurship: Theory and Practice,
38(2),291-332.
https://doi.org/10.1111/etap.12087

Semin, A., & Kislitskiy, M. (2020). The
econometric model for assessing the
economic category of a Russian farmer
entrepreneur in terms of the “innovator vs.
Conservative” system. Journal of Eastern
European and Central Asian Research, 7(3),
255-266.
https://doi.org/10.15549/jeecar.v7i3.597

www.ieeca.org/jour 236


http://www.ieeca.org/journal
http://www.ieeca.org/journal
https://doi.org/10.3389/fpsyg.2018.00951
https://doi.org/10.1080/00036846.2019.1645287
https://doi.org/10.1080/00036846.2019.1645287
https://doi.org/10.1007/s11187-008-9153-7
https://doi.org/10.1177/001316447003000308
https://doi.org/10.1177/001316447003000308
https://doi.org/10.3389/fpsyg.2020.01611
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.13106/jafeb.2018.vol5.no2.63
https://doi.org/10.13106/jafeb.2018.vol5.no2.63
https://doi.org/10.7819/rbgn.v18i61.3010
https://doi.org/10.1007/s42943-021-00019-7
https://doi.org/10.4102/ac.v18i1.544
https://doi.org/10.1016/j.paid.2018.10.020
https://doi.org/10.1007/s11187-016-9798-6
https://doi.org/10.1007/s11187-016-9798-6
https://books.google.co.id/books?
https://doi.org/10.1111/etap.12087
https://doi.org/10.15549/jeecar.v7i3.597

Indonesian students’ entrepreneurial behavior: The effect of creativity, passion,...

Adrie Oktavio et al.

Shamudeen, K., Yeng Keat, O., & Hassan, H.
(2017). Entrepreneurial success within the
process of opportunity recognition and
exploitation: An expansion of
entrepreneurial opportunity recognition
model. International Review of Management
and Marketing, 7(1), 107-111.
www.econjournals.com

Shinnar, R. S., Hsu, D. K., Powell, B. C., & Zhou, H.
(2018). Entrepreneurial intentions and start-
ups: Are women or men more likely to enact
their intentions? International Small
Business Journal: Researching
Entrepreneurship, 36(1), 60-80.
https://doi.org/10.1177/0266242617704277

Shirokova, G., Osiyevskyy, O., & Bogatyreva, K.
(2016). Exploring the intention-behavior
link in student entrepreneurship:
Moderating effects of individual and
environmental characteristics. European
Management Journal, 34(4), 386-399.
https://doi.org/10.1016/j.em;j.2015.12.007

Sroka, W., & Meyer, N. (2021). A theoretical
analysis of social entrepreneurship: The case
of Poland and South Africa. Journal of
Eastern European and Central Asian
Research, 8(1), 133-148.
https://doi.org/10.15549/jeecar.v8i1.596

Syed, L, Butler, ]. C., Smith, R. M., & Cao, X.
(2020). From entrepreneurial passion to
entrepreneurial intentions: The role of
entrepreneurial passion, innovativeness,
and curiosity in driving entrepreneurial
intentions. Personality and Individual
Differences, 157.
https://doi.org/10.1016/j.paid.2019.109758

Tang, ., Kacmar, K. M. M., & Busenitz, L. (2012).

Entrepreneurial alertness in the pursuit of new

opportunities. Journal of Business Venturing,
27(1), 77-94.

https://doi.org/10.1016/j.jbusvent.2010.07.001

Zampetakis, L. A., Gotsi, M., Andriopoulos, C., &
Moustakis, V. (2011). Creativity and
entrepreneurial intention in young people.
The International Journal of
Entrepreneurship and Innovation, 12(3),
189-199.
https://doi.org/10.5367/ijei.2011.0037

ABOUT THE AUTHORS

Rean Mitasari, email:
rean.mitasari@ciputra.ac.id

Adrie Oktavio is an Assistant Professor and
Lecturer at Tourism Department, School of
Tourism, Universitas Ciputra Surabaya,
Indonesia. His expertise is in the field of HRM
especially in the hospitality industry.

Rean Mitasari is an Assistant Professor and
Lecturer at Tourism Department, School of
Tourism, Universitas Ciputra Surabaya,
Indonesia. Her expertise is in the field of
tourism studies.

Yeyen Sinarta is a Regional Manager at
Bournemouth University, Poole, United
Kingdom. She has expertise in tourism and
hospitality marketing.

Erris Kusumawidjaya is an Assistant Professor
and Lecturer at Tourism Department, School
of Tourism, Universitas Ciputra Surabaya,
Indonesia. Her expertise is in the field of
marketing management especially in the
hospitality industry.

Verina Wijaya is an Assistant Professor and
Lecturer at Tourism Department, School of
Tourism, Universitas Ciputra Surabaya,
Indonesia. Her expertise is in the field of
tourism management.

Christy Widyawati is an Assistant Professor and
Lecturer at Tourism Department, School of
Tourism, Universitas Ciputra Surabaya,
Indonesia. Her expertise is in the field of
MICE management.

www.ieeca.org/jour 237


http://www.ieeca.org/journal
http://www.ieeca.org/journal
http://www.econjournals.com/
https://doi.org/10.1177/0266242617704277
https://doi.org/10.1016/j.emj.2015.12.007
https://doi.org/10.15549/jeecar.v8i1.596
https://doi.org/10.1016/j.paid.2019.109758
https://doi.org/10.1016/j.jbusvent.2010.07.001
https://doi.org/10.5367/ijei.2011.0037
mailto:rean.mitasari@ciputra.ac.id

