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ABSTRACT 

Tourism Trip Decision Making at the Sub- 
Regional Level: with special reference to 

Southern England 

Ro R., Brunt 

The research investigated aspects of the decision making processes 
which influenced the choice of day trip tourism destinations for a 
sample of the population within the Southern Tourist Board area. 
The aims were to understand characteristics of day trip activities, to 
assess the effect of socio-demographic constraints on day trip 
behaviour, to examine the reasons for day trips, to develop household 
profiles and to reveal likely patterns of day trip activity. The final aim 
was to construct a model of day trip decision making. 71be research 
is based on two questionnaire surveys which produced a range of 
quantitative and qualitative information. Results from the first survey 
indicated that social class, age, group type and location of residence 
were important in understanding general trip characteristics because 
of their particular influence on activities, cost, distance and reasons 
for a trip. The second survey was a longitudinal study of residents of 
the sub-region. The results showed that there were seven dominant 
reasons for a day trip, namely, for exercise, to visit friends and 
relatives, to act as host to friends and relatives, to be with the family, 
for the children, for a specific purpose and for personal reasons. The 
results of the diary survey allowed the production of household 
profiles based on day trip types. Socio- demographic variables which 
were found to be important influences on trip behaviour were social 
class, age of the household and the presence of children. A final 
development of the research was the construction of a model of 
decision making which showed the relationships of the various 
aspects which led to a day trip visit. 



For my parents. 

Thus have I politically begun my reign 
And 'tis my hqW to end successfully. 

Shakespeare, 1594. 
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CELAPTER ONE 

LEISURE, RECREATION AND TouRism - 
A REVIEW 



Introduction 

Over the last twenty years, leisure in Britain has become a major focus 
of interest of the population, with a large proportion of household 
income now spent on leisure-related items (Gratton and Taylor, 
1987). Annual holidays, short breaks, day trips, sport and home- 
centred recreational activities have all become more commonplace in 
the 1980s. In 1984 it was estimated that spending on leisure 
accounted for 30 per cent of national consumer expenditure (Central 
Statistical Office, 1984). 

The growth of leisure, recreation and tourism has not proceeded 
unchecked. Since the 1970s the entire western economy has 
suffered a series of jolts, arguably starting with the oil crisis of 1973, 
followed by consequential rises in fuel costs and inflation. All of 
these macro-trends affected the context of leisure in the 1980s 
(Roberts, 1988). However, the main trend over the past twenty five 
years has been an increase in the amount of leisure time, by 
reductions in working hours and increases in holiday entitlement. 
Since 1961 the normal basic weekly hours worked by full time manual 
employees has fallen from 42.8 to 38.9 hours. Holiday entitlement 
has risen, with 97 per cent of the working population having two 
weeks in 1961 and 99 per cent having four weeks or more by 1987 
(Central Statistical Office, 1989). Spending on leisure has also risen 
more rapidly than other forms of spending in Britain since 1978 
(Martin and Mason, 1986). Leisure has been a growth sector in 
terms of jobs (Corley, 1982). Between 1960 and 1980, in the UK, its 
share of employment rose from 3.9 to 5.6 per cent. 

The nature of leisure is however changing. A number of trends can 
be distinguished, relating to what people do with their leisure time. 
The home remains the centre of most people's leisure. It has been 

suggested that for as long as information has been collected, most 
leisure time' has been spent at home' (Roberts, 1988). The main 
growth areas in money spent on leisure since 1979 has been on 
sound and vision reproducing equipment, telecommunications and 
computer technology (Martin and Mason, 1986). By 1987 the 

average weekly time spent watching television had reached 25 hours 
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25 minutes per person (Central Statistical Office, 1989). In addition, 
the video recorder has now become a mass domestic product rather 
than a specialised branch of communications technology as it was in 
1979. Between 1983 and 1987 the number of households with a 
video cassette recorder rose from 18 to 46 per cent (Central 
Statistical Office, 1989). Whilst watching TV is the most popular 
leisure activity in Britain, Table 1 shows that several passive home- 
based and social activities dominate the leisure activities of British 
adults. Nearly all adults watch TV, visit or entertain friends, and 
listen to the radio. The majority drink or eat out, listen to records or 
tapes, read and do some gardening. 

Table I 
Most popula leisure activities in En d and Wales 1980 

Activity Participation Rate 

Watching TV 
Visiting/Entertaining friends 
Listening to radio 
Drinking/Eating out 
Listening to records/tapes 
Gardening 
Reading books 
DIY 
Knitting/sewing 
Visiting historic buildings 
Visiting seaside 
Source: General Household Survey, (1984). 

98.1 
92.1 
89.4 
68.2 
66.5 
59.1 
57.4 
39.9 
30.2 
17.0 
15.5 

Out-of-home leisure activities have also grown but growth has not 
occurred across the full range of activities. Out-of-home activities 
which have declined have mainly been in areas where replication is 
possible within the home. For example, annual cinema admissions 
have continued to fall in the UK, from 1,181 million in 1955 to 75 

million in 1987 (Central Statistical Office, 1989), as TV and video in 
the home has become more popular. A similar pattern is observable 
for attendances at spectator sports, with marked decreases at 
football, cricket and greyhound racing events. At the same time 
televised sport in the home has grown in importance with one sixth 
of BBC programmes now dedicated to sport (Gratton and Taylor, 
1987). 
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Participation in many sporting activities out-of-home has increased in 
recent years, along with a widespread concern for health and fitness 
as a phenomenon discernible during the 1980s (Roberts, 1988). 
Table 2 shows the main growth areas to have been swimming, 
snooker, keep-fit, squash and cycling. 

Table 2 
Participation in the most popular sporting activities, 1977 and 1986 

Great Britain 
% engaged in activity 

Percentages 
1977 1986 

Walking (2 miles or more) 
Swimming 
Snooker 
Darts 
Keep-fit/Yoga 
Golf 
Fishing 
Football 
Squash 
Cycling 
Tennis 

Source: General Household Survey (1989). 

22 23 
13 18 

6 11 
10 7 

1 4 
4 4 
4 3 
3 3 
2 3 
1 3 
3 3 

This type of growth has occurred because most sports cannot take 
place at home. The growth of sport participation has in part been 

made possible by provision of new facilities, but it is not clear 
whether these new facilities caused the growth, or that the trends in 
increased supply reflected the growth of demand. 

Tourism is another area of growth. Whilst the percentage of the 
population not taking a holiday has remained constant at about 40 per 
cent since 197 1, there has been a general trend towards an 
increasing number of holidays 1 taken each year by the other 60 per 
cent. In 1971 7 million overseas holidays were taken by British 
adults. By 1987 this had risen to 20 million. Plbe numbers of short 

Footnotes 

A holiday in this context is defined as a period in excess of 3 nights spent away 
from home, normally involving leisure activities. 
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holidayS2 within Britain has also increased, by 37 per cent from 1975 
to 1987. (Central Statistical Office, 1989). The numbers of day trips 
to attractions has grown - but not to all locations - during the 1980s. 
For instance, whilst attendance at Madame Tussaud's in London rose 
to 2.4 million visitors in 1987, admissions to the Natural History 
Museum fell by 40 per cent between 1986 and 1987 (British Tourist 
Authority/ English Tourist Board Research Services, 1988). Overall 
however. more day trips are being made to the countryside, historic 
buildings and coastal resorts. Theme parks have been developed and 
have become increasingly popular (Roberts, 1988). 

Participation in holidays and day trips varies for different groups of 
the population. For example out-of-home recreation or tourism is 
not available to all. The poor, the infirm and unemployed have often 
not shared in the positive shifts outlined. Households under such 
circumstances experience real recreational disadvantages and can 
fi. nd themselves trapped in the home without the means and 
motivations to venture out. 

The nature and development of leisure as it has expanded in amount 
and complexity in the 1980s has received increasing interest from 

academics and planners alike. In explaining such trends Patmore 
(1983) has noted that they can be related to changes in national 
attitudes, and are also constrained by the availability of national 
resources. ýFhe investigation of such a wide ranging topic is obviously 

a suitable area of study and many studies from a variety of disciplines 

have examined different aspects of leisure, recreation and tourism. 

One topic area which has received little attention, and is the focus of 

the present study, is the area of day trips and their related decision 

making. However, before attention can be paid to this particular 

topic, it is first necessary to examine the nature of leisure, recreation 

and tourism, and review the various approaches which have been 

taken in their study. 

Footnotes 

2 Short holidays are defined as a period away from home of at least 1 night and 

up to 3 nights for leisure activities. 
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The evolution of research into leisure, recreation and tourism 

One of the most contentious issues in the study of leisure, recreation 
and tourism has been in the use of the terminology involved, and 
since some of the terminology is relevant to the present study it 
deserves some consideration here. A relatively early definition of 
leisure suggested that: 

"leisure consists of a number of occupations in which 
the individual may indulge of his ownfree will - either 
to rest, to amuse himself, to add to his knowledge and 
improve his skills disinterestedly and to increase his 
voluntary participation in the l(fe of the community 
after discharging his professional, family and social 
duties". 

(Cosgrove & Jackson, 1972). 

This rather grandiose definition in effect adds little to a standard 
dictionary definition, for example, that leisure is ##spare time provided 
by cessation of activities" (Webster's Third New International 
Dictionary, 198 1). Indeed an earlier and shorter definition may to 
be more usable, such as "leisure may be deftned as the time available 
to us when the disci lines of work, sleep and other basic needs have p 
been met" (Hookway & Davidson, 1970). 

All of these definitions, while universal, remain inconclusive and it 
may be more realistic to observe that "leisure is more readily 
experienced than defined" (Patmore, 1983). A true understanding of 
the term leisure lies in the context with which it is used. Leisure 

can be related to the residual time spent after the needs of work and 
basic human functions are over, and may also be related to the 
activities being undertaken. Whatever definition is used (or 

combination) the 

"dffering concepts of leisure are important in any 
understanding of the role of leisure in society and in 
the lffe of the individual". 

(Patmore, 1983). 

It could be argued, therefore, that it is difficult to isolate a deftnition 

of leisure from the recreational activities with which it may 
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necessarily be involved. This is because recreation is often defined as 
embracing 'the wide variety of activities which are undertaken during 
leisure' (Mathieson and Wall, 1982). 

The problem of defining leisure is further compounded when 
consideration is given to the definition of tourism. Tourism clearly 
involves leisure and recreation but is also a "spatial, social, economic 
and environmental phenomenon" (Mansfield, 1987), in being; 

"the temporary movement of people to destinations 
outside their normal places of work and residence, the 
activities undertaken during their stay in those 
destinations, and the facilities created for their needs" 

(Mathieson and WaH, 1982). 

With leisure, recreation and tourism so closely related there remains 
the problem of separating the activities and demands of tourists from 
those of participants in other forms of recreation and leisure. Indeed 
as "tourism and recreation often share the same facilities" (Mathieson 
and Wall, 1982) the demands and effects of recreation and tourism 
are closely inter-related. Burkart and Medlik (1974) see "tourism 
represents a particular use of leisure time and a particular form of 
recreation, but does not include all uses of leisure time nor allforms 
of recreation. It includes much travel but not all travel. " 

Because attempts to differentiate between tourism and recreation 
have only met with mixed success, Colton (1987) has suggested that 

researchers involved should study them in terms of a "symbiotic 
interaction"' , but as yet no single approach could be said to have 

received full acceptance. Fedler (1987) has noted that "Leisure and 
recreation research has proceeded on the one camp., while tourism 

research has proceeded on the other' It is perhaps then that the 
"development of multi-disciplinary research should be stimulated in 

order to come to a full understanding of the interrelationship of 
.9 

(Jansen-Verbeke and Dietvorst, 1987). As such it is without doubt 

that tourism, recreation and leisure are not the "prerogative of any 
one discipline It , (Mathieson and Wall, 1982) and approaches from 

geography, sociology or psychology may be equally acceptable. Each 

of these disciplines has contributed to work in this area. In 
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anticipation of an integrative approach which is universally suited, it 
is perhaps more useful to recognise simply that leisure, recreation 
and tourism is a "multi-faceted phenomena" and "it will be up to 
future research efforts to deftne the leisure, recreation and tourism 
relationships and properly speciN their order", (Fedler, 1987). 

Although problems of definition occur, as well as other problems of 
theory and methodology, it is, however, relatively easy to defend 
leisure as a suitable area of study. For instance, 

"If people spend as much time at leisure as they do at 
work, then the study of the distribution of recreational 
behaviour as an economic activity is as irriportant to the 
geographer as the study of coalmining", 

(Cosgrove & Jackson, 1972). 

Whilst "geographers have made substantial contributions to research 
and methodology in thefield of leisure" (Coppock, 1982) others, like 
Burdge (1974) have suggested that this study area could benefit more 
by being 'inter-disciplinary. Mis would enable further justification of 
the study area to be more fully 'accepted as a legitimate and 
identiftable research area' (Stockdale, 1987). 

Although it is without doubt that there remains a "substantial field for 

research enquiry' (Glyptis, 1981), that it is necessary to defend 
leisure research as a separate field of study reflects the early stage of 
development. As Coppock (1982) has stated 'studies in this rapidly 
expanding field are at an early stage of development, that they lack a 
clear theoretical framework, that the subject matter is both highly 
diverse and lacking in soundly based data, and that the coverage of 
contributions has been somewhat haphazard"', 

Currently, Whilst it can be said that 'leisure, recreation and tourism 
are indeed interrelated' (Fedler, 1987), topics vary in nature so 
widely that no integrative approach is possible. As such it is 
therefore likely that leisure research will remain 'Pluralistic in terms 
of both theoretical orientation and empirical perspective, (Stockdale, 
1987). However, some workers have begun to identify basic areas of 
research. 
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Glyptis R 98 1) states that much "emphasis of past research has been 
on recreation, the active use of leisure' She identifies that 
recreation research has been concentrated in three distinct 
approaches, which remain useful for categorising recent research. 
The first approach is demand- orientated, consisting of home-based 
participation surveys, conducted at a national or regional level. An 
early example of this approach at a regional or sub-regional level was 
the study by Wall (1971) of car owners in Hull, where home-based 
interviews examined pleasure trip patterns from Hull to local resorts. 
Recent examples of similar surveys at a larger scale include the 
"National Countryside Recreation Survey 1984" (Countryside 
Commission 1985), "Leisure Destination Survey" (Applied Leisure 
Marketing Ltd., 1987) and "Sightseeing in 1986", (British Tourist 
Authority/ English Tourist Board Research Services, 1987). 

The second approach Glyptis identified is the resource - or facility- 
based study focussing on the usage and users of a particular site. One 

of the first of these which set a framework for future studies was a 
small scale study of Box Hill, Surrey by Burton (1966). In the decade 
following Burton's study, Elson (1977) calculates that as many as 500 

questionnaire surveys have been carried out on the usage and/or users 
of particular sites, but he sub-divided these into "descriptive studies, 
monitoring studies, case studies, site management studies, and 
planning studies". All however have a degree of commonality in that 

primary attention is paid to particular sites. Indeed Bardon and 
Harding (1981) have demonstrated the importance of site 
questionnaire surveys by analysing the Countryside Commission 
Research Registers, which shows that approximately "2096 of all 
entries used site-based questionnaire surveys" (Bardon and Harding, 
1981). A recent typical example of this type of survey was carried 
out at Sherwood Forest and Rufford Country Parks on behalf of 
Nottinghamshire County Council by the Countryside Commission 
(Locke, 1985). The aim of this survey was to enable the County 
Council to develop a data-base of information by which it could 
measure and subsequently monitor park use and "to improve the way 
it managed and promoted its country parks" (Locke, 1985). 
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Glyptis identifies supply inventories as a third approach which 
combined elements of the other two approaches to enable local 
authorities to see what facilities are available. A supply inventory 
approach is often useful in County Structure plans and two such 
examples are the Structure Plans of Dorset (1976) and West Sussex 
(1976) whose sections on recreation deal with what facilities are 
available, and recommendations are made on additional facilities. 
Other examples include the National Park surveys such as the North 
Yorkshire Moors National Park Plan (1984) which identified future 
policy based on a careful consideration of local facilities. Regional 
Tourist authorities have produced "supply inventories" in their "Fact 
Sheets" (British Tourist Authority/English Tourist Board Research 
Services, 1988) and in strategy plans (Southern Tourist Board, 1983). 
A final example of this type of approach is a study that could be 
termed a "present state survey" is by the Countryside Commission 
(Countryside Commission, 1982). Following concern over the nature 
of recreational use of the countryside, the Commission decided to 
monitor countryside recreation at a national level, through two home- 
based surveys in 1977 and 1980. This type of survey differs from the 
National Countryside Recreation Survey, (1984) (Countryside 
Commission, 1985), in that it was the first to undertake the 
development of a data-base to enable analysis of the level and 
frequency of participation in countryside recreation. It also allowed 
the Countryside Commission to note the effect of trends in the 

national economy on recreation participation. 

Many of the studies referred to so far, take a geographical approach. 
Other areas of recreation have been researched concurrently by 

academics whose training was in sociology and psychology rather than 

geography. One such work area is the link between the family and 
leisure but more needs to be done in this area. Carlson (1979) noted 
that, "little research or theory focuses on the interaction patterns 

associated with family recreation". Rapoport and Rapoport (1975) 

describe aspects of the family life cycle as a variable with which to 

predict or explain leisure activity, and their case study indicates that 

the amount of time devoted to leisure changes in the stages of the 
family life cycle. If leisure is accepted as being associated with the 

,, family" and the "home", then in a wider context of leisure "afuller 
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understanding of leisure behaviour demands rigorous enquiries into 
home-based leisure" (Glyptis and Chambers, 1982). They argue that 
scant attention has been given to leisure in the home, household or 
family arena, to challenge "traditional concepts of leisure developed in 
the context of outdoor recreation" (Glyptis and Chambers, 1982). 

Leisure time activities have been seen by other researchers as 
meeting a psychological need. London et al., (1977) developed a 
method of clustering leisure activities which attempted to take into 
account individual personal differences. The general aim of this and 
other such studies (see Wahlers and Etzel, 1985) has been to provide 
"knowledge about the needs of both users and non-users of leisure 
facilities ... to modify leisure services to maximise needfulftlment, 
and as a consequence, participation" (London et al., 1977). In 
attempting "to discover what people want from recreation, i. e. the 
needs themselves" (Kassioimis, 1981) this type of research sees 
leisure as meeting a psychological need and that for some at least 
"quality of life in this context may depend entirely on the quality of 
leisure" (Burton, 1977). 

Other research has focused on community satisfaction with leisure 

provision (Allen and Beattie, 1984; Beard and Ragheb, 1980; 
Francken and Van Raaij, 198 1; Hawes, 1978; Tinsley et al., 1977). 
Empirical research has shown that community satisfaction is a 
complex area of study, but the extent to which individuals participate 
in leisure activities may be seen as a suitable predictor of overall 

community satisfaction (Allen and Beattie, 1984). As individuals use 
their leisure time in different ways, an allied research area is the 

study Of leisure motivation (see Crandall, 1980; Beard and Ragheb, 

1983). Individuals (and to the same extent households) seek leisure 

for different reasons, and the understanding of these reasons or 

motivations is an important aspect of leisure behaviour. 

Just as the study of leisure and recreation has been approached in a 
variety of ways in terms of subject matter and the methodologies 
used, so the study of tourism has been approached in many ways. 
Often however, tourism studies have been conducted in isolation from 
leisure and recreation research. Until recently much research 
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involved with tourism has tended to concentrate on economic 
impacts (Mansfield, 1987). These include increases in foreign 

currency, the generation of income and employment, and socio- 
economic changes (Mill and Morrison, 1985). Mathieson and Wall 
(1982) see in this subject that there have been a "disproportionately 
large number of studies examining the economic benefits of tourism! 
The reason for this is that governments have reallsed some of the 
positive economic advantages which can be experienced from tourism 

and have therefore encouraged such studies. 

More recently there has been a growing realisation that one must 
balance the economic benefits of tourism against possible detrimental 

effects such as overcrowding, degradation of culture , social change 
and impacts on the physical environment. During the 1970s more 
studies developing an environmental, social or psychological 
perspective represented 'ra reorientation of tourism researctf' 
(Mansfield, 1987), and show that a diverse range of approaches have 

now appeared. 

Research involved with the socio-psychological aspects of tourism 

have included a study by Crompton (1979) attempting to identify 

motives for pleasure vacations and arguing that the satisfaction of 

socio-psychological motives is more important to the tourist than the 

tourism destination itself. Young (1973) adopted a more 

environmental standpoint, arguing that "there is a saturation levelfor 

tourism in a given locality or region, and (f that level is exceeded the 

costs of tourism begin to outweigh the benefttsit. Other researchers 

such as Cohen (1972,1979) have argued for the 'formulation of a 

sociological approach to tourism" (Cohen, 1972). 

Vafflst these approaches begin to illustrate the diversity of the subject 

area, further evidence points to the study of tourism remaining 
"highly fragmented", (Mansfield, 1987). Three examples selected 
from recent issues of the Journal of Tourism Management in 1986 

emphasize this fragmentation. 

At the general level, Krippendorf (1986) sees tourism as an integral 

part of the whole industrial social system with tourism inextricably 
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linked to work, habitat, recreation and life as a whole. At a rather 
less general level Haywood (1986) has considered the life cycle of a 
tourist area in terms of the detrimental effects of tourism on the 
physical environment over time. From this he argued that this need 
not necessarily be the case and that tourism planners need to evaluate 
the "economic and political forces" (Haywood, 1986) at play in an area 
with intelligent planning to prevent the stagnation of an area. At a 
more specific level, Phelps (1986) uses an empirical study of Menorca 
to assess the effect of secondary images of holiday resorts. By the use 
of discriminant analysis, it is concluded that the actual holiday 
destination is relatively unimportant in the choice of a holiday rather 
than factors such as the quality of accommodation. 71bese three 
recent examples aptly illustrate the diversity of subject matter 
involved in the study of tourism, and in the methods of approach 
undertaken. 

This diversity need not be a bad thing and Cohen (1979), in 
discussing a sociological approach to tourism, stated that "tourism is 
not a sub-field of sociology" and that "diverse theoretical approaches 
can be applied to its investigation". Others have argued for a more 
multi- disciplinary approach (Mathieson and Wall, 1982; Mansfield, 
1987). The emphasis of economic studies and lack of multiple 
approaches has meant that few studies go beyond the measurement or 
monitoring of individual sites. Studies of a "predictive nature" are 
"very much in the minority", (Bardon and Harding, 1981). Research 

studies of recreational behaviour at the PhD level have been few 
(Elson, 1979). As such it is not surprising that in a review of this 

subject area it is implied that "there is a needforfurther work"P 
(Bardon and Harding, 1981). 

The main area where prediction has been attempted is in recreational 
travel patterns, (Elson, 1979). Spurred on by a need for 
"understanding of the factors governing recreational trip generation 
and trip distribution .... and predicting the in'tpact of recreational 
travel" (TRRU, 1980), models involved with trip generation and trip 

attractiveness have been developed and evaluated CIRRU, 1980) to 

answer questions such as how many trips will be generated from a 
particular origin zone; and, what is the ability of each possible 
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destination area to attract trips. Research includes work by Wolfe 
(1972) who proposes an Inertia Model to better evaluate the distance- 
decay functions of recreational travel from a particular origin zone; 
and Cheung (1972) who attempted to develop a model to measure the 
attractiveness of a destination zone with his "day-use park visitation 
nwdel". In this, the park visitor figures were a dependent variable 
set against a list of "explanatory variables" which include population, 
distance, alternative recreational facilities and attractiveness. The 
model purports to explain "91 per cent of the diversity in the 
dependent variable" (Cheung, 1972). 

Other researchers (Ewing, 1978; Flegg, 1976) have investigated such 
areas as trip distribution and recreational cost benefit. In reviewing 
various trip distribution models to interpret the "origin effect" Ewing 
(1978) argues that origin is of vital importance in the assessment of 
trip distribution. Flegg, (1976) in discussing methodological 
problems implicit in the evaluation of recreational benefits, has 
argued against the aggregation of data in the development of a 
recreational benefit model. 

These examples are good illustrations of some of the modelling work 
carried out, however, the findings of these studies and similar work 
have been heavily criticised. The criticisms range from the inherent 
problems in the modelling process to a complete condemnation of 
the whole perspective. NUles and Smith (1977), for example, refer 
to major difficulties in measurement of attractiveness. Elson (1977) 

states that travel models are an "over simplifted conceptualization of 
the real world of recreational travel". In a later comprehensive 
review (Elson, 1979) he concludes that many researchers are aware 
of these problems and concludes that "the conventional 
transportation niodelling process is inadequate in its representation 
of the variety and character of recreation trip behaviour". 

In any study of subjective human behaviour, it is perhaps not 
surprising that aggregate models have been widely criticized. In a 
large scale participation study Smith and Munley (1978) conclude 
that "our results indicate that with a soniewhat vague conception of 
the determinants of decisions, and the pretesting of decisions alone 
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for selecting independent variables in conditional probability nwdels, 
we may not be success I in understanding thefull iqfluences on ýfu 
individual behaviour", 

'n- 

Recreation involves so many activities that the analysis of recreational 
trips is more complex than is the study of journeys to work. For 
some the enjoyment is the travel itself and the day trip in the 
countryside has been described as a "kaleidoscope of places visited 
and scenic experiences combining a range of natural and manmade 
resources" (Duffield and Long, 1978). 

In short, it has been shown that the models of trip generation and 
trip distribution are useful in understanding aspects of recreation at 
an aggregate level. However, "conceptual and data deficiencies 

appear to leave many observed variations in behaviour unexplained".. 
and as a consequence there is a strong need for work to focus on 
"countryside activity and trip choice situations and decision making" 
(Elson, 1979). This represents a different perspective in the 

explanation of patterns as of overt human behaviour, and in the 
following section this is examined. 
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The growth of a behavioural approach to leisure, recreation and 
tourism studies. 

The origins of this shift to a cognitive-behavioural perspective are 
complex, but came from within the social sciences as a challenge to 
the theoretical constructs which prevailed with large aggregate data- 
bases and macro-scale models in the 1960s. Such models did not 
concern themselves with individual choices, and this led to "a pleafor 
a cognitive-behavioural approach which seeks to understand the 
decision making process of individuals with respect to their 
environment" (Golledge and Timmermans, 1988). 

It was out of a general dissatisfaction with such a reductionist 
approach that expression of behaviouralism came into being. 
Golledge (1985) identified seven elements in its initial origins; 

a) "the behavioural approach was an attempt to base the 

explanation of human spatial activities on afoundation of human 
behavioural processes; 

b) it was an attempt to define models of man that were alternatives 
to classical economic rationality; 

C it was an attempt to discover kinds of environments other than 
that of objective physical reality and to interpret people's 
decision, choices, and behaviours in the context of these new 
(as well as more traditional) environmental representations; 

d) it re ge of interdisciplinary interest in flected a general sur 
which boundaries between subject areas had become eroded 

and cross-disciplinary fertilisation took place; 
e it was an expression of dissatisfaction with the usefulness of 

large aggregate data-banks, reflecting a shift of interest from 

macro- to micro-scales of analysis; 
f) it represented a new interest in the variability associated with 

man's activities, equally as much as in the conformity that was 
the focus of earlier research; 
it represented a change offocus from the use of data collected 
by government agencies to the use of data sets collected by 
individuals using survey research procedures' 
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A cognitive-behavioural perspective that delves into "the complexities 
of behaviour" (Gold, 1980) in leisure, recreation and tourism studies, 
does not appear, as yet, to have been widely utilised but some moves 
have been made in this direction. This may partly be because 
researchers from the various areas of the social sciences are working 
at a time of "competing paradigms" (Elson, 1979) and thus rigorous 
methodologies have yet to gain full acceptance. Elson (1979) has 
identified various shifts in the approaches of research into 
countryside trip making. These include the following; 

'from an emphasis on aggregate level travel characteristics to 
explanation of the individual; 
from discussion of the problem as one of travel and facilities to 
one of the social and cultural predeterminants of leisure 

activity; 
fi-om analysis of the trip maker as a 'rational' thinker to 
'probabalistic' explanations; 
from the view that recreational travel is channelled by 

constraints to a searchfor rationales based on choice; 
firom cross sectional correlational analuses of countryside trip 

activity using common proftle variables to a searchfor the 

needs, nwtivations and values which underlay such summary 
indices" 

(Elson, 1979). 

The application of such an approach to the studies of leisure, 

recreation and tourism may reflect a considerable opportunity to 

explain further situations which have not been possible by use of 

conventional modelling processes. There has since been a vigorous 
growth of behaviouralism which may be pronounced in "rude health" if 
"simply judged by weight of publication" (Goodey and Gold, 1985). 

But "surprisingly, although there is a common interest, streams of 

research are relatively isolated" (Golledge and Timmermans, 1988). 

Perhaps one of the reasons why research adopting a behavioural 

perspective in the leisure field is rare is because the development of 
behaviouralism has been off-set by a "growing atmosphere of schism 
and controversy" (Gold and Goodey, 1984). There has certainly been 
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much criticism (Bunting and Guelke, 1979; Graham, 1976; Ley, 1981; 
O'Riordan, 1973; Svart, 1974; Tuan, 1975), ranging from "blanket 
condemnation" (Rushton, 1979), Bunting and Guelke (1979), to 
other views that "the results of behavioural and perception research 
are of little value in the explanation of real-world hunian geographical 
activity" (Bunting and Guelke, 1979). However, others leapt to the 
defence of behaviouralism (Downs, 1979; Saarinen, 1979; Rushton, 
1979; Golledge, 1981), and, Saarinen (1979) wrote of the critics, III 
disagree with their generally negative assessment of the first phase of 
research in thisfield. Their assertions are too sweeping, their 
treatment is unbalanced, and err-ors abound". 

The criticisms levelled at behavioural approaches in general could be 
applied equally to the use of this approach in leisure, recreation and 
tourism studies. The 'bewildering variety' (Gold and Goodey, 1984) 

of negative assessments appears to focus on two distinct areas. First 
there is concern on the links between behaviouralism and 
behaviourism, and secondly on the relationship between cognition 
and behaviour. 

In connection with the first set of criticisms, the studies of 
behaviouralism and behaviourism must be seen as quite distinct. 
Behaviourism views "human behaviour in terms of stimulus - response 
relationships in which specific responses could be attached to given 
antecedent conditions and in which cognitive processes, indeed 

consciousness itself, played little part "(Gold and Goodey, 1984). 
However, such a reductionist theory of behaviour is contrary to the 

approaches mentioned at the outset (Gold, 1980; Golledge, 1985), 

and would seem to be "precisely that brand of theory that 

behaviouralism seeks to replace" (Gold and Goodey, 1984). Whilst 
few would dispute these definitions of the two approaches, there are 
those (Ley, 1981; Hall, 1982) who suspect that behavioural 

approaches within social science are to a certain extent derived from 
the traditions of behaviourism. 

The second set of criticisms which Gold and Goodey (1984) identify 
are also the concern of others (O'Riordan, 1973; Svart, 1974; Tuan, 
1975; Graham, 1976). Bunting and Guelke (1979) questioned the 
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validity of the methodologies used in typical studies at an individual 
level and cast doubt on any possible link between environmental 
image and perception and patterns of actual behaviour. This 
consequently raised the issue of whether such studies could be 
incorporated into "geographers' legitimate interests" (Gold and 
Goodey, 1984). Other problems associated with behavioural research 
have been raised. Golledge (1981) identified a problem in the 
"variety of concepts" from different fields of enquiry and a "lack of 
concern with rigor in gathering data", (Golledge, 1981). Whilst 
behavioural and perceptual studies in geography and elsewhere have 
been given a "mixed bill of health" (Goodey and Gold, 1985), research 
continues in various behavioural fields from regional perception and 
the perception of urban form to the development of the child's spatial 
perception. 

It was shown earlier that there are difficulties in the conventional 
transportation modelling process in representing all the complexities 
of recreational trip behaviour (Elson, 1979). Concern over the 
deficiencies in such modelling processes led to calls for more 
plausible models of recreation trip making. IMis might involve the 
examination of the social and economic characteristics of recreation 
trip makers and the constraints acting upon them, thereby perhaps 
becoming allied to a behavioural approach. 

Several large scale surveys have in part utilised this rationale in the 
analysis of results (Patmore and Rodgers, 1972; Fitton, 1978). It is 
clear that numerous factors constrain recreational activities. 
Patmore (1983) shows that the "physical constraints of season, 
climate and weather inhibit demand by curtailing the periods of time 
over which a particular resource can be used for the activity 
concerned". Moreover, there are biological and social constraints, 
which can be categorised into gender, age, occupation, income, car 
ownership and education. The concept of constraints has been 
described as a "useful intermediate stage of analysis" (Elson, 1979) 
and is undoubtedly useful. However, the complex socio- 
psychological, attitude, preference and choice factors remain 
unexplained. 
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A further development in understanding recreational behaviour has 
been the rationale of time constraints or time-budgeting, although 
there have been a few attempts to examine the time patterns of 
leisure activities. A full understanding of leisure time behaviour 
requires "vigorous enquiries into home-based leisure" (Glyptis and 
Chambers, 1982), but the analysis of leisure patterns within an 
individual's time budget are difficult and costly to measure (Burton, 
1971). Nevertheless they emphasize the compleicity of leisure 
patterns and there is a need to study home-based recreation in order 
to understand recreational behaviour out-of-the-home. 

Whilst the study of physical, social, biological and time constraints are 
important, they can only be a partial explanation of the whole process 
of recreation trip-making. This is because once a household's 
constraints have been recognised - and perhaps the dominant 
constraint of lack of mobility has been overcome - then recreational 
activities may still proceed. Hence, at this stage there is still a need 
to understand recreational decision-making processes. When an 
individual household decides to overcome constraints and undertake 
out-of-home recreation the decision to visit a particular place on a day 
trip, for example, is the outcome of a choice among several potential 
destinations which are regarded as acceptable for the pursuit of the 
chosen recreational activity (Elson, 1979). In the following section 
approaches to the understanding of decision-making in the context of 
out-of-home recreation are discussed. 
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The understanding of decision making in a recreational context 

The recreational decision making process has been shown to follow 
several stages. Mercer (1971) states that "in simple terms, the 
process of making a decision involves following six steps: 

i) problem recognition 
ii goal specification 
iii) procedure selection 
iv) information gathering 
V) evaluation and choice 
vi) implementationfl. 

These stages may be "conscious or unconscious" and can be set 
against the physical, social and economic environment constraints in 
which the individual operates. It could be argued that these steps 
while logical could be applied to decision making generally in other 
contexts. Murphy (1975) however, developed a model for direct 
application to the "recreationist's decision making process" (see 
Figure 1). 

This model consists of three sub-systems. First, the socio-economic 
profile of the individual includes factors such as income and 
occupation which may determine the amount of disposable money for 
leisure and the quantity of free time available for leisure pursuits. 
Secondly, the individual's spatial relationship to the recreation system 
is specified as travel and represents an extremely important part of 
many recreational activities. Finally, the cognitive attributes of the 
individual make up a third sub-system where the motivations or 
"goals" of the individual are of vital importance in understanding how 

recreational decisions are made. 
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Figuwre I 

Proposed model of a recreationist's decision- making process 
(Murphy, 1975). 

RECREATIONISTS SOCIO-ECONOMIC PROFILE 
Age, Income, Occupation, Education, Family size, 
Length of residence 

ACTION/AWARENESS SPACE 

ALTERNATIVE SITE EVALUATION 

CONSUMER'S SELECTIVE CRITERIA 

SPATLALL BEHAVIOUR 

Distance traveRed 
Travel time 
Purpose of trip 
Trip origin 
Trip destination 
Number of functions 
Number of visits 

ATTRACTIVENESS 
OF 

ALTERNATIVE 

PERSONAL ATMBUTE 
Perception of trip 
Perception of location 
Experience level 
Aspiration level 
Personality of location 
Value systems 
Locations social 

acceptability 

AITITUDE EVALUATIO 

COMPARISON BETWEEN AlYRACTION 
LEVELS OF VARIOUS ALTERNATIVES 

FINAL CHOICE 
(relative frequency of visits) 
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The decision making process behind individual choices of day trip 
destinations has also been examined by Aldskogius (1978) in a study 
of day trip behaviour in Sweden. The conceptual model developed 
for this is similar in nature to Murphy (1975) in terms of making a 
"choice among several potential day trip destinations" (Aldskogius, 
1978), but it differs slightly in that attention is centred on two 
interdependent decisions. One determines the nature of the activity 
involved and the second selects the actual destination. 

These models have many similarities, particularly in the spatial 
factors such as the location of the individual's permanent residence; 
the socio-economic factors including the limits of time constraints 
and mobility: and the personal characteristics which reflect individual 
needs, preferences and intentions. Consequently, a common theme 
of these models is that 

"decision making in the context of repetitive 
recreational day trip behaviour is assumed to be 
characterised by cognitive rationality and satisficing 
behaviour". 

(Aldskogius, 1978). 

The same theme has been applied in the context of tourism trip 
decision making for trips involving larger amounts of time and money 
than day trips. Satisficing rather than optimizing concepts also 
appear important in tourist trips. Mathieson and Wall (1982) state 
that behavioural models of tourist decision making in which "tourists 

actina rationallu but on the basis of limited infonnation. seek 
satisfactory rather than optimal experiences" are common. 
a sequence of five principal phases in this model: - 

0 

iv) 
A 

felt need or travel desire 
information collection and evaluation 
travel decisions 
travel Preparations and travel experience 
travel satisfaction evaluation 

They saw 

(Mathieson and WAR, 1982). 
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This sequential decision process is influenced by factors such as "the 
tourist proftle", "travel awareness" "trip features" and "characteristics 
of destinations", (Mathieson and Wall, 1982). These are in turn 
affected by factors such as socio-economic constraints, needs, 
motivation, and attitudes. In this largely probabilistic random 
decision approach the decision maker attempts to satisfy rather than 
optimise travel benefits. 

Summary 

The spatial patterns of recreation activity reflect a "multitude of 
individual decisions to visit particular places and to participate in 
speciftc activities" (Mathieson and Wall, 1982). To understand 
recreational decision making one needs to adopt a cognitive- 
behavioural perspective (Elson, 1979; Mathieson and Wall, 1982) 

which can rectify the deficiencies of the normative, 'economic man', 
approach. Recreationists act rationally but on the basis of limited 
information about the environment as they perceive it, and seek 
satisfying as opposed to optimal or maximising experiences. They 

are also influenced by household constraints which play an integral 

role in mediating between spatial cognition and spatial behaviour. 
Indeed, Desbarats (1983) suggests that an approach that explicitly 
accounts for the effect of constraints must be utilized. Behavioural 
decision making is applicable in the understanding of how people 
reach decisions and act upon them (Rostron, 1972; Mathieson and 
Wall. 1982). In short, the study of the topic of recreational day trip 
behaviour is ideally suited to an approach which attempts to recognise 
the complexities of human behaviour, reflects the differences in an 
individual's or household's constraints, and pays particular attention 
to the decision making processes by which the selection of a 
destination amongst competing alternatives is made. 
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CHAPTER Two 

BACKGROUND AND MS 
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Introduction 

The purpose of this chapter is to examine what research has so far 

revealed of the nature of day trips by the investigation of several 
studies carried out at different levels of analysis. For convenience it 
is divided into four sections, beginning with the national context. 

Day trips in a national context 

The number of day trips undertaken within the UK has grown steadily 
since 1983 (Euromonitor, 1987). Findings from several recent 
reports on the growth of day trips are presented in the following 
sections, in order to understand the scope and nature of day trips 
within the UK. First, however the definition of a day trip is outlined 
to provide the basis for day trips referred to hereafter. 

For the purposes of this study, and for ease of comparison the 
definition of a day trip is that used by the English Tourist Board 
(1983), namely: - 

They are trips made by adults (aged 16 and over) and by 

accompanying children that start and end on the same day. They are 
trips from any base which is usually the home, but may equally be 
from a holiday address or occasionally a place of work, that are started 
from and ended at the same place or from work place to home and 
vice versa. They are not trips for business, regular work, education 
or the evidently non-leisure activities. All trips must last at least 

three hours and take place within Great Britain. 

A major national survey of day trips was carried out by the English 
Tourist Board (1983) based on data collected in the summer of 1982. 

Its main findings showed that 600 million day trips were undertaken 
by British adults and accompanying children between June and 
September 1982, and over 9.1,650 million was spent on day trips 
during this period. At this time 39 million adults (92 per cent of all 

adults) in Great Britain undertook at least one day trip during the 

study period, while 20 million adults (48 per cent of all adults) took 

ten or more trips. 71 per cent of the trips were by car, covering an 
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average round trip distance of 39 miles. In terms of the activities 
involved with trip making, the study found that the majority of leisure 
day trips are based on visits to particular places or activities. These 
include visits to commercial and non-commercial outdoor centres 
and outdoor activities, heritage attractions, indoor entertainment (out 
of the home) and sport. The remaining trips related to visiting 
friends and relatives (13%) and general driving or touring (3%). 
These results are summarised in Table 3. 

Table 3 
Main day trip activities (Summer 1982) 

ACTIVITY 

Heritage 
(Includes historic buildings, churches and museums). 

Outdoor Non-Commercial 
(Parks, conunons, picnics, walks, hiking). 

Outdoor Commercial 
(Zoos, wildlife, theme parks, steam railway, fairs). 

Sport 
(Taking part and watchings outdoor or indoor sport). 

Indoor Entertainment 
(lbeatres, cinema, pub, restaurant, disco). 

Bad-iing/Sunbathing 

Taking or Collecting Someone 

Other Activities 

Visiting friends & relatives (only) 

General Tour or Drive Around 

All Adult & Child Day Trips 

Source: Leisure Day Trips in Great Britain', (ETB 1983). 

49 

81 14 

53 

86 14 

147 25 

47 

24 4 

81 

80 13 

18 3 

593 100 

The study also indicated the relative importance of the type of area to 

which day trips were made. Table 4 shows that inland towns or 

cities received more day trip visitors than seaside areas or villages. 

MILLION TRIPS % OF TOTAL 
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Possible reasons for this are that there are more inland towns and 
cities to secure a higher incidence of trips to friends and relatives. 
They have more indoor entertainment centres, such as theatres and 
cinemas. The table demonstrates differences in the characteristics 
of day tripping activities from the home and from holiday 
accommodation. Day trips to the seaside were far more likely to be 
from 'holiday based' households. 

Table 4 
Type of location of day trips (Summer 1982) 

Area 

Inland Town/city 
Seaside 
Inland village 
Open Countryside /farmland 
Lakes/rivers /canals 
Mountains/moorlands/ hills 
Woodland 

All Trips Home-based Trips Holiday-based 
Tl#w 

43 48 16 
25 19 56 
17 18 9 

7 8 4 
4 4 6 
2 2 7 
2 2 3 

100 100 100 

Source: 'Leisure Day Trips in Great Britain' (ETB, 1983). 

The study by the ETB (1983) is one of the most comprehensive 
studies of day trips currently available. A more recent study of day 

trips undertaken from the home only was carried out by Applied 
Leisure Marketing Limited (ALM, 1987). Information for this study 
of day trips is based on a respondent base of 925. The main findings 

are not directly comparable to the ETB (1983) study, because results 
are grouped into different categories. For instance, in the context of 
trip frequency different categories are used which show that 27 per 
cent of respondents undertook six or more day trips during the 5 

month survey period (April to August). This is shown in Table 5. 
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Table 5 
Frequency of trips (April to August 1986) 

No. of Trips of Respondents 

Light trippers (1 or 2 trips) 32 
Medium trippers (3 to 5 trips) 39 
Heavy trippers (6+ trips) 27 

Source: 'Leisure Destination Survey, Volume 2', (ALM, 1987) 

There have been other surveys of day trip activity but the amount of 
information available is limited and the field has been described as 
Anot well documented' (Martin and Mason, 1988). Notable among the 
other surveys is that by the Countryside Commission conducted 
throughout the whole of 1984 on countryside trips, (Countryside 
Conunission, 1985). This survey found that 84 per cent of the adult 
population had visited the countryside at least once during the 
previous year, a figure that suggests that 'countryside recreation is an 
almost universal activity' (Euromonitor, 1987). However, the 
majority of trips were made by a relatively small, keen section of the 
population, in that 68 per cent of all trips are made by 17 per cent of 
the people. The study also reveals strong seasonal and weekly 
variations. The total number of countryside trips ranges from 2 
million on a typical winter weekday to 18 million on a Sunday in 

summer. 

The Countryside Recreation Survey (Countryside Commission, 1985) 

evaluated what could be termed the socio-demographic constraints of 
countryside trips. Five aspects were found to be very influential on 
people's involvement in countryside recreation, namely car 
ownership, social class, housing environment, membership of a 
countryside organisation, and ownership of relevant equipment. 
Thus high frequency countryside trippers normally had a high living 

standard which allowed them to have the necessary resources and 
time, as well as an underlying interest in the countryside (Countryside 
Commission, 1985). 
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In the investigation of the recreational activities people pursue, the 
study found that whilst urban parks and the seaside are significant 
destinations, the countryside is by far the most important, because 
various activities such as drives, long walks, picnics, visiting friends 
and relatives in the country may be categorised as countryside 
recreation. It is interesting to note that specific sites managed for 
recreation, such as historic buildings, are less preferred. This is 
emphasized in Table 6, although it should be noted that the report 
combined urban activities with those in the countryside. It has been 
shown that 'people depend on the local countryside near to where 
they livejor most of their trip making". (Countryside Commission, 
1985). The Countryside Commission carried out similar surveys in 
1977 and 1980. These surveys indicated that there had been a 
decline in the number of people visiting the countryside between 
1977 and 1980 (Countryside Commission, 1982), but since then it 
has grown substantially. 

Table 6 
Urban and countryside recreation activities (1984) 

Type of visit 
Park/Urban Open Space 20 % 
Seaside Resort 11 % 
Drives, Outings, Picnics 13 % 
Long Walks 12 % 
Visiting Friends/ Relatives 10 % 
Sea Coast 6 % 
Informal Sport 8 % 
Organised Sport 5 % 
Pick Your Own 3 % 
Historic Buildings 3 % 
Country Parks 3 % 
Watched Sport 2 % 
Others 4 % 

Source: National Countryside Recreation Survey,: 1984, Countryside Conunission, 
1985 

Another group of day trip studies relate to visits to specific 

attractions. The British Tourist Authority and English Tourist Board 

have monitored admission figures to several thousand sight-sceing 

attractions in England, and statistics for 1987 have been published, 
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based on admission figures for 3,327 tourist attractions in England. 
Between 1986 and 1987 the report shows that there was an increase 
of 5 per cent in visits to a constant sample of sites, but taking in new 
attractions the overall increase was 6 per cent. Some sites increased 
their visitor numbers more than others. Within the overall rise was a 
10 per cent increase in visits to historic buildings and wildlife 
attractions, an 8 per cent increase to gardens and a3 per cent 
increase at museums and art gaReries. A significant reason for the 
increases was a 21 per cent rise in visits by North American tourists. 

Table 7 
Attendances at the top 10 admission charged and admission free 
attractions in 1987 

AdmIssion Charged VOOO visits) Admission Free 

Madame Tussaud's 2,439 
Alton Towers 2,300 
Tower of London 2,289 
Blackpool Tower 1,523 
Kew Gardens 1,336 
London Zoo 1,304 
Natural History Museum 1,291 
Thorpe Park 1,060 
Bembow Bros. Theme Park 1,000 
Drayton Manor Park 972 

* Estimated number of admissions 

cooo visits) 

Blackpool Pleasure Beach 6,450* 
British Museum 3,700 
National Gallery 3,567 
Westminster Abbey 3,500* 
Science Museum 3,166 
Albert Dock 3,100* 
St Paul's Cathedral 2,500* 
York Minster 2,100* 
Canterbury Cathedral 2,000* 
Tate Gallery 1,725 

Source: Sightseeing in 1987, BTA/ETB Research Services, 1988. 

67 new tourist attractions opened to the public for the first time in 
1987, and these alone were responsible for the generation of 
2,749,000 visits (BTA/ETB, 1988). The most popular attractions are 
shown in Table 7. It should be noted that the study went beyond the 
simple recording of admission totals for various types of attractions, 
by considering the problems of access, visitor capacity, admission 
charges, revenue, capital expenditure and employment as well as the 
regional distribution of tourist attractions. 

Studies such as these have shown that within an overall growth trend, 

out-of-home recreation in recent years has seen shifts in patterns of 
participation with some forms of participation growing while others 
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decrease. A useful means of investigating this phenomenon is to 
examine three surveys of informal recreation undertaken by the 
Countryside Commission (1977,1980, and 1984). All of these 
surveys, conducted on a national scale, have a degree of commonality 
making their comparison possible. Table 8 shows levels of 
participation in a range of informal activities during the summer 
months. 

Table 8 
Participation in selected infornud recreation trips 1977-1984. 

Type % Participation (Summer) 
1977 1980 1984 

Urban parks & Open Spaces 
Seaside resorts 
Countryside 
including Drives/outings 

Long walks 
Coast 
Historic buildings 
Watched sport 
Zoos/wildlife 
Fishing 
Other sport 

36 38 39 
34 23 32 
53 40 58 

41 26 41 
19 17 23 
17 13 20 
18 10 25 

5 9 10 
5 4 7 
4 3 3 
4 6 9 

Source: Countryside Commission 1977,1980,1984. 

The infonnation provided in Table 8 is based on a survey of over 
6,300 individuals aged between 12 and 75 years, conducted on three 
occasions so far; 1977; 1980 and 1984. Thus discussion can be 
based on actual shifts amongst this sample population. 

Table 8 shows that between 1977 and 1980 several of these selected 
recreational activities suffered declines, probably as a result of the 
raised cost of motoring. Predominantly visits to seaside resorts fell 
by 11 per cent; the countryside by 13 per cent; and drives or outings 
by 15 per cent. However, by 1984 there had been a recovery in the 
percentage of people visiting these destinations. Visits to the 
countryside rose, for example, from 40 to 58 per cent between 1980 
and 1984. 
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Not only were there fluctuations in the types of visit but also in the 
frequency of participation, thus, Table 9 uses information from the 
same surveys showing that the number of trips many people took fell 
between 1977 and 1980 and then recovered in 1984. The number 
of people not taking any trips rose from 47 to 58 per cent of the 
sample between 1977 and 1980 and then fell to 32 per cent in 1984. 
Over the same period the sample population taking more than 5 trips 
during the summer months doubled. 

Table 9 
Frequency of informal recreation trips 1977-1984. 

% of People 
Frequency 1977 1980 1984 

Zero trips 47 58 32 
1-4 trips 38 27 32 
5 or more trips 15 13 26 

Source: Countryside Conunission 1977,1980,1984. 

Many factors may have been responsible for this pattern. Gratton and 
Taylor (1987) suggest that declines in domestic holidays and rises in 
holidays abroad could be one cause for fewer day trips linked to the 

strong international value of sterling in 1984. The declines in day 
trips observable between 1977 and 1980 may also be attributed to the 

national recession at the time and a sharp rise in petrol prices during 
1979. Another factor may also have been the better weather during 

the summer of 1984, causing an increase in that year. The reasons 
for the recovery in day trips by 1984, and their continued general 
increase, may also be related to the economy. By 1984 the British 

economy was slowly coming out of recession and domestic holidays as 

a percentage of all holidays had also risen from 19 per cent in 1977 

to 23 per cent in 1984 (Gratton and Taylor, 1987). Fluctuations in 

the number and type of recreational day trips taken has been a 

characteristic of the 1970s and 1980s. Changes in patterns affect all 

age groups and social classes, but particularly the financially 
disadvantaged. 
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DaY trips in a regional context: Southern England 

The magnitude of day trips taken within the UK and their changing 
patterns suggest that there is a need for their closer examination, 
particularly of the individual decision-making that leads to the 
changing popularity of different types of day trip. In the context of 
the decision making processes few of the national surveys (ETB, 
1982; ALM, 1987; BTA/ETB, 1988) go beyond a simple structured 
investigation relating to 1purpose of visit', because it was outside the 
remit of those surveys to go far beyond the measurement of visitor 
numbers and the like, and establishing reasons for visits requires a 
much deeper level of enquiry. In the case of the present study 
financial and time constraints meant that the topic could not be 
tackled at the national level. Thus it was decided that the spatial 
pattern of day trip activity, and decision making related to it could 
more realistically be studied in greater detail at the regional level. 

The country has been divided into regions for many purposes, the 
most suitable region for this study would appear to be the Southern 
Tourist Board area for which information relating to day trip facilities 
is available. The Southern Tourist Board Region (STB) comprises 
Hampshire, the Isle of Wight, and six of the northern and eastern 
districts of Dorset (Wimborne, North Dorset, Purbeck, Bournemouth, 
Christchurch and Poole). Some 39 million nights were spent in the 
STB region by tourists in 1987, having a business value of 9599 

million (Southern Tourist Board, 1988). 

As an indication of the importance of tourism in the region, in the 
1980s this region generally accounted for appro2dmately 10 per cent 
of all domestic holiday nights in the UK (STB, 1983; ETB/STB, 1988). 
In terms of its tourist resources the region has appro'-dmately a 
quarter of a million bed spaces which represents 10 per cent of the 

national total. Appro2dmately 40 per cent of these are in serviced 
accommodation such as hotels and guest hotels, and the remainder 
are in self-catering establishments such as holiday flats or caravan 
sites. 
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The region's attractions for vacations and day trips are varied. For 
example, the Southern Tourist Board collects information from more 
than a hundred attractions and in 1987 it was estimated that they 
received some thirteen million visits (ETB/STB, 1988). The top 
twenty attractions in the region had some 4,891,040 visits in 1987 

alone, as shown in Table 10. 

Table 10 
Visitor numbers to top 20 attractions in Southern Tourist Board 
Region, 1988 

1 Needles Pleasure Park 
2 Beaulieu House and Motor Museum 
3 Paultons Country Park 
4 Mary Rose Exhibition 
5 Poole Pottery 
6 Queen Elizabeth Country park 
7 Compton Acres Gardens 
8 Marwell Zoo 
9 Osborne House 

10 Birdworld & Underwater World 
11 Robin Hill Zoo & Adventure Park 
12 Merley Bird Gardens 
13 Carisbrooke Castle 
14 Moors Valley Country Park 
15 Corfe Castle 
16 Studland 
17 Shanklin Chine 
18 Flamingo Park 
19 Broadlands House 
20 Watercress Line 

600,000 
513,481 
372,930 
362,105 
307,000 
292,126 
280,000* 
248,052 
240,149 
220,000* 
180,000s 
160,000 
152,459 
150,000 
149,279 
144,294 
134,000 
130,000* 
128,475 
126,690 

* Estimate 
Source: Tourisin Fact Sheets South of England BTA/ETB Research Services, 1988. 

In addition to the attractions in Table 10 there are a further 137 with 

annual visits each in excess of 10,000 people and even these do not 

represent all attractions within the region. There are several others 
for which information is not available. Table 11 summarises the 

number of visits in 1987 for those attractions for which data is 

avaflable. 
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Table II 
Number of visits by attraction type. Southern Tourist Board Region, 
1987 

Attraction Type No. Attractions for which No. Visits 1987 
data is available 

Museums & Art Galleries 40 2,085,238 
Historic Properties 25 1,923,196 
Zoos & Wildlife 10 1,442,723 
Gardens 6 572,376 
Miscellaneous 20 2,252,695 

NB: Includes some estimates 
Source: Tourism Fact Sheets South of England BTA/ETB Research Services, 1988. 

Apart from this range of attractions, more informal recreational 
activities are provided at country parks, forest trails, picnic areas, 
beaches, open countryside and woodland. Much of Dorset (both coast 
and countryside), as well as east Hampshire, the Isle of Wight and the 

south Hampshire coast are officially designated as Areas of 
Outstanding Natural Beauty. In the larger urban centres there are 
historic buildings with some in Poole, for example, dating back to the 
12th century. Towns such as Bournemouth and Southampton are 
major shopping centres with good selections of art galleries, 

museums, theatres, concert halls, parks and open spaces. Amongst 

the region's attractive scenery and varied attractions there are several 

sites reflecting national heritage, military and maritime history which 

appeal to certain types of visitors. The Southern Tourist Board 

predicts further increases in day trips in the region from home and 

overseas as well as short breaks and conferences during the 1990s 

(Southern Tourist Board, 1983). 

As for the national trends, the trends in day trips in the Southern 

Tourist Board Region during the 1980s have been characterised by 

annual fluctuations. In "A Strategy For The 1990s" (STB, 1983) 

personal disposable income, foreign exchange rates and 

unemployment were the main social and economic factors identified 

as affecting levels of tourist activity in the region. The effect of 

national events such as the petrol price rises between 1979 and 1981 
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led to a decline in visitor numbers to 33 attractions (STB, 1983), but 
overall the volume of day trips from home has risen in the 1980s. 
Fluctuations in day trip levels appear to be more susceptible to such 
external factors than are domestic holidays, which remains the 
mainstay of tourism in the region. 

Table 12 
Visits to selected historic properties 1982-1987 

Historic Properties 1982 1983 1984 1965 1966 1987 

Beaulieu (PR) 501627 485682 487988 551879 500451 513481 
Bembridge Windmill (NT) 23600 22218 23209 21938 22729 19096 
Broadlands (PR) 218000 185000 160144 145122 137077 128475 
Carisbrooke Castle (EH) 124300 132500 134271 159145 129987 152459 
Hurst Castle (EH) 29800 29100 33024 33577 29446 33127 
Jane Austen's House rM 27500 26000 26000 24902 25797 26391 
Mottisfont Abbey (" 17400 19134 21282 25879 30511 28259 
Osborne House (EH) 158500 168900 180990 209759 188255 240149 
Portchester Castle (EH) 42600 50000 55544 49159 35525 43815 
The Vyne (NT) 40100 46169 42150 41722 41042 43308 

Key to Ownership /Administration/ In Care Of 
EH - English Heritage 
NT - The National Trust 
PR - Privately Owned 
TR - In Trust 

These trends and fluctuations in day trip activity can be illustrated by 

visit figures to various attractions within the region. For example, 
Table 12 displays the visitor figures to ten historic properties within 
the Southern Tourist Board Region. These examples are chosen 
because they have accurate figures for them for the six years between 

1982 and 1987. 

All ten sites reveal yearly fluctuations with seven having admission 

numbers which are higher in 1987 than they were in 1982. In only 

one case is the 1987 figure the highest number of visitors for these 

years. For instance, Beaulieu had its highest number of visitors in 

1985, along with Carisbrooke Castle and Hurst Castle, whereas 
Broadlands had its peak year in 1982. Osborne House on the Isle of 
Wight had its best of these years in 1987. Detailed conclusions 

cannot be drawn from only six years of data but some of these sites 

seem to retain their popularity better than others. Thus whereas 
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Broadlands had its peak year in 1982 and has suffered a marked 
decline of some 41 per cent of its visitor numbers since, Jane 
Austen's House has attracted almost the same number of visitors each 
year. 
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Proposals for day trip research 

Whilst it has been shown that studies at the national and regional 
levels indicates that there are discernible trends and patterns in day 
trips detailed interpretation of such trends is lacking. Gardner- 
Smith (1988) has noted that previous studies have tended to 
concentrate more on measurement than analysis, and even the recent 
large scale survey by Applied Leisure Marketing Ltd. (1987) already 
referred to, "was not designed to examine why people take trips".. 
(Gardner-Smith, 1988). Gerry (1988) has noted that "operators in 
the leisure industry put too little effort into understanding consumer 
motivations. We have a growing volume of information on how many., 

I who, and where, but know much less about why'. Over a decade ago, 
Elson (1979) concluded that research was needed to understand "the 
social situations in which decisions are made" and identified a 
particular need for research on countryside trips as a family activity 
trip choice situations and decision making. 

To understand why trips are made it is necessary to investigate 
decision making processes and this puts the emphasis on the study of 
human behaviour itself as outlined in Chapter 1. For many years 
behavioural research has attempted to explain various aspects of 
subjective human behaviour and this type of approach has proved 
appropriate in the area of leisure, recreation and tourism studies. 
The writer believes that the recreational day trip forms a useful topic 

of study in that it lies between the leisure activities at home at the 

one extreme and extended tourism vacations at the other. It forms 

an important part of the general area of leisure, recreation and 
tourism, but little is known as to why people go on day trips either 

when they are on holiday and staying away from home or when they 

are travelling from their normal place of residence. 

To undertake this task, reference needs to be made to the following: - 

the role of the family as a unit in day trip activities 
the social situations in which choices for destinations are made 
the decision making processes involved with destination 

selection. 
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Since the study of human behaviour is basic to this approach it is 
necessary to assume that: - 

explanations should be founded upon human behavioural 
processes, 
human spatial activities arise from individual decisions, and 
therefore attention must be centred on the individual household 
rather than the aggregate level, 
destination choices may be made on the basis of limited 
information, and may reflect satisficing as opposed to 
optimizing experiences. 

In summary, the examination and evaluation of recreational day trip 
behaviour seem ideally suited to a cognitive-behavioural perspective in 
order to see how the complexities of human behaviour and the 
differences between individual household social situations and 
constraints affect trip making. Particular attention also needs to be 
paid to the decision making processes which lead to the selection of 
one particular destination amongst competing alternatives. 

Specific research aims 

In order to reach some conclusions on day trip decision-making the 

thesis examines: - 

a) The characteristics of day trip activity of a sample population of 
day trippers in the Southern Tourist Board area. 

b) The socio-demographic background of households involved with 
day trips to assess the effect of various socio-demographic 

characteristics on the nature of their day trips. 

C) The apparent reasons why a specific day trip was undertaken. 
d) The patterns of household day trip behaviour over a longer time 

period. 
e) On this basis household profiles are developed to enable 

investigation of the likely patterns of day trips made, and a new 

model of day trip decision-making is put forward to augment 

existing models. 
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